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Welcome to Media Masters, a series of one to one interviews with people at the 
top of the media game. Today I’m here in Sydney, Australia and joined by the 
TV producer Anita Jacoby. Anita Jacoby is one of Australia’s most 
experienced media professionals. In a career spanning 30 years she’s created 
hundreds of hours of content for every television network and across almost 
every genre. She began her career in publishing and print, and then moved 
into television news and current affairs with a long stint on 60 Minutes before 
creating some of Australia’s most successful original programmes including 
Enough Rope and The Gruen Transfer. Anita ran one of Australia’s most 
successful independent production companies, Zapruder's Other Films, and 
then moved on to be managing director of ITV Australia. In 2013 she was 
appointed by the federal government to sit on the Australian Communications 
and Media Authority, which regulates broadcasting, radio and telcos. A 
passionate advocate for equality and diversity, she’s an ambassador for the 
Duke of Edinburgh’s international awards scheme and a national convenor for 
women in Australia. She’s won numerous awards, including six from the 
Australian Film Institute.  
 
Anita, thank you for joining me.  
Thank you, Paul.  
 
So, Anita, would you describe yourself as a journalist first and foremost?  
First and foremost, absolutely a journalist. I mean, from a very, very young age all I 
loved was ideas, and I loved consuming news and current affairs. I love travelling. I 
love immersing myself in what makes people tick, what drives us. And I just love the 
notion of being a journalist. I’m a journalist through and through. It doesn’t matter 
what I’ve done in my career, it’s the journalism that’s actually informed who and what 
I am. 
 
So you always wanted to be a journalist even right from when you were little? 
No, I wanted to be a lawyer like you, but lawyers – and I realise lawyers and 
journalists are very similar – they argue and they like ideas and they interrogate 
ideas, and they never accept something for just what they see. You know, they’ll 
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always interrogate and ask, follow the money. “Is that really what I’m understanding 
by what somebody is saying?” So I think I wanted to be a lawyer. I didn’t actually end 
up going to university to do that, I studied economics and dropped out of there and 
then went into the workforce, but journalism was what was always the motivation for 
me, always. I looked a lot at our leading journalists and also internationally, you 
know, people that I would watch on 60 Minutes in America. And I’d think, “Gee, these 
guys had longevity.” They were still reporting in their 80s, and they were travelling 
the world and they were telling the most amazing stories. And to me, journalism is all 
about, you know, if there’s a story that you want to tell, that you do the research and 
you go out and investigate it, or not even investigate it go out and tell it. And you 
know, it’s incumbent on people to actually tell stories so the wider population knows 
what’s happening in the world. 
 
And is that what motivated you, that sense of curiosity? Or was it the stories, 
or was it the sense of uncovering wrongdoing? What type of journalist did you 
want to be in the early days? 
Well, firstly I think you’ve got to have a great curiosity. There’s no journalist that’s 
going to actually cut the mustard if they aren’t curious about the world, aren’t curious 
about people, aren’t curious about what makes us tick. But I just had an insatiable 
desire, I still do, I… as you know, earlier on, I sit there and I will ask people 
questions, and I will deflect. I won’t really… it’s funny, I’m sitting here doing this 
interview, that’s not normally what I would do.  
 
You’d be sitting in my chair.  
Exactly. Well, I’d go to dinner parties or whatever, I am keenly interested in other 
people and I’m keenly interested in their stories. And that’s what makes a good 
journalist. The fact that you’re curious, you ask the five questions – who, what, why 
where and when – I mean, those are really important questions. And I don’t think 
everybody is cut out to be a journalist. And also I think you’ve got to have a good 
brain for ideas, and seeing something and then thinking, “Well, I see that story, but is 
there something more that I’m missing, and something that kind of takes me into a 
story that I that I should really tell the world about?” 
 
And obviously you love the whole process, but which bit of it do you like the 
most? Is it the discovery part or is it the publishing part, is it the scoop? 
It’s a combination of both. I mean, a few times I’ve had quite large scoops in my 
career. One time I was working for a show called Sunday here in Australia, and it 
was a very prestigious Sunday morning show and you were able to do long form 
journalism. And you were given quite a number of weeks to go out and research a 
story. And I had originally been given a story by the executive producer, a guy called 
Stephen Reiss who’s very well known here in Australia, about trying to find 
something new about organ donation. And I trolled round, I did a lot of research and I 
wasn’t finding anything that was out of the box. And in the UK at that time you had a 
lot of stories about the theft of body parts happening in the UK, and quite by accident 
I started reading a story here in Australia about these guys called ‘ratters’, and they 
would go into morgues here in Sydney and they would actually steal things from 
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bodies, you know, they might still sandshoes, they might steal some money, and 
they were invested by a commission called The Independent Commission Against 
Corruption here in Australia. And they were kind of fined, and some of them, you 
know, got big fines for that. And I started talking to some of these ratters, I don’t 
know why, I just started interviewing them to get some more information, and they 
said, “You know what? There’s a really big story at one of our key morgues here in 
Sydney. And the ICAC – The Independent Commission Against Corruption – missed 
it.” And so I said, “What was that?” And they actually gave me the name of their 
former general manager – not the general manager, he was the manager of the 
forensics here in Glebe – and I rang him, and it was almost like he’d been waiting for 
a journalist to come and see him. And they said, “Come over and see me, I’ve got a 
document that you need to see.” So I drive up to Hornsby, which is a suburb here in 
Sydney, it was about half an hour from Channel 9 where I was working, and I got 
there and I was there for four hours. This guy had put together a smoking gun. What 
it did was it named all these people that had died, it had named the dates of their 
deaths, it had shown the doctors that had come in to harvest body parts. It indicated 
what those body parts were, when, and of course the bottom line was that there had 
been no consent from either the – certainly not from the deceased! – but nor the 
families. So it led to a number of government inquiries. Here it was, that this guy had 
been sitting on this story for years and years and years, waiting for a journalist like 
whoever to ring him and say, “I’m researching a story, somebody suggested I should 
come and see you.” And I can’t tell you, I raced back to our office and I showed my 
executive producer, who was a very keen investigative journalist, and it was like this 
incredible smoking gun. 
 
How do you manage your emotions in that particular moment? Because in one 
sense you’re excited at getting the scoop, but you also presumably as a 
human being, you must have been disgusted and repulsed at that. Do you kind 
of have to kind of compartmentalise that and think, “Well, I’ll think about this 
as a normal person later; in the meantime my job as a journalist is to get this 
out.” 
You’re absolutely right, because you’ve got to be objective. And it’s very hard, the 
notion of subjectivity versus objectivity, and you know, we all as human beings 
become subjective about things. But I had to remain objective, and especially as this 
manager was telling me, that not only were they stealing body parts, some of the 
doctors were coming in and using the corpses for rhinoplasty – that’s of course, you 
know, nose jobs. – they were testing it out. Some of them were coming in, and they 
were actually using knives to stab the corpses to see what would happen with stab 
wounds, and how the bodies would react. So yes, I had to park how I actually felt 
and my disgust at what had happened, and just set out with a journalist here called 
Helen Dalley, who’s very well known as a reporter, set out to tell that story. But I 
can’t tell you, I was incredibly excited as a journalist that I had fallen onto this story 
that was a genuinely, genuinely decent story. And deserved to be told. 
 
But going back to when you started, you started as a print journalist, didn’t 
you? But did you last long there? 
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I actually studied in publishing. I started as a trainee book editor for Paul Hammons, 
which I think Paul Hammons was in the UK, and he… in those days books were 
massive. You know, we were doing cookbooks and gardening books and books on 
Australia, and I started there as a trainee book editor. And the great thing about 
starting as a trainee book editor is you learn all about accuracy. You set out in life 
never to spell somebody’s name wrong, never to get a fact wrong, and that was a 
really, really good training ground to go into journalism. Because to me accuracy is 
everything. Because once you initiate a mistake, often that mistake will then happen 
time and time and time again. You see that on Wikipedia; you know, it’s still good but 
it’s certainly not accurate. 
 
So how did you move from publishing into print journalism, then? 
I actually went and applied for a job at the Australian Women’s Weekly. And in those 
days, they had gradings for journalists, and you had so many – I don’t know if this is 
the case in the UK or other parts of the world – you had so many A grades for B 
grades, B grades for C grades, C grades for D grades, A grade being the highest. 
And they needed a C grade journalist, so I sort of turned up there after coming out of 
book publishing and keen to explore the world of journalism, and in those days the 
Woman’s Weekly was run by a really strong bunch of women, very well known here 
in Australia, particularly Ita Buttrose. And that’s probably one of the only times I’ve 
ever worked with women as my boss, working on the Woman’s Weekly as the 
deputy fiction editor. So they used to run a lot of fiction in there, and it really wasn’t 
my scene, but it was a great foot in the door and working with some really dynamic 
people – and that’s what you need in your career. You need an opportunity, and then 
to use that opportunity to kind of further what you’re doing, and the Woman’s Weekly 
was a great training ground for me. Great training ground. 
 
So how did you move from being deputy fiction editor? How did television 
beckon? How did you move into telly? 
There was a kid’s show standing up here in Australia called Simon Townsend's 
Wonder World, and it was five afternoons a week, and it was more at adults than 
kids. And I really wanted to get a job on Wonder World, because it was attracting a 
lot of really creative talent behind the scenes, and also on camera. So I approached 
the executive producer and finally after, you know, many calls, I was invited to come 
in and meet him. And he didn’t have a job at that stage, but he gave me an 
assignment. And he said, “Go off and do this. Come back and tell me how you went.” 
And so my assignment was to find – now this is way before the Internet, so this 
might sound easy to people listening, and to you –  
 
But wasn’t at the time.  
But wasn’t at the time. I had to find a couple who had and married each other, 
married, then divorced, then remarried each other, and they were prepared to talk 
about it on national television. Not really something that you’d pitch at kids, but I 
think he thought that was really difficult.  
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Because nowadays there are services that we subscribe to where you just put 
that out and every PR company would get it. And then one of their clients 
would be relevant, and you would be tied up with them in seconds. 
There you go. You would have got it within seconds. What I had to do was I had the 
white pages, I had the local post office, the newsagent, my parents’ friends… 
 
Wow. Actual shoe leather, then.  
All the shoe leather stuff, that you had to go out and actually think, “Well, how am I 
going to find this couple?” But after a couple of months and a lot of leg work and a lot 
of asking around, I finally found a couple, and they agreed, and I put together a 
research report and I got it back to Alan. And within a few weeks when they, you 
know, needed a researcher and writer on Simon Townsend’s Wonder World, I got a 
call and I started there as one of two researcher/writers there. And that was a really, 
really good training ground. Because you were having to come up with ideas all the 
time, it was five afternoons a week, there were only two researchers and writers, you 
had to write at least 11 research reports a week. There were very intensive so you 
used to have to come up with music, camera angles, talent. I mean, the whole lot. So 
you had to think very quickly on your feet. I’ve got to say it was a bit of a switch up, 
but I guess that prepared me for later on in life. I recommend it! If a show like that 
was still around I would recommend it.  
 
What came next?  
Oh, gosh! I wanted to be a news reporter, because I love news and current affairs. 
So I couldn’t get into one of the Sydney stations to do journalism and work in one of 
the newsrooms because it’s very, very competitive. So I rang some of the regional 
areas, and just north of Sydney is Newcastle, NBN3. And I got onto the news 
director, and he asked me to come up and see him. So I drove up there, and it’s 
about a two-hour drive. It was a fair drive in those days, it wasn’t like a freeway up 
there. And so I sat down and I told him I wanted to learn more about being a news 
reporter. And sure enough, again, within about six weeks I got a call. They had an 
opportunity, the planets aligned. I was asked to move up to Newcastle and take on a 
role as a reporter on the news up there. And so I spent a year there working as a 
news reporter. 
 
On screen?  
On screen.  
 
So that was the first time that you were… 
Yes.  
 
That you got the taste of being airside.  
Yes, that’s right. That’s right. What I realised was I was not terribly good at walking 
and talking at the same time! I mean, I could talk and I can do, you know, I can talk 
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to you, but I found it was you had to be a certain style on camera, I knew… I felt 
always very wooden and I felt very self-conscious about it. I’m better as a producer 
than as a reporter, and I recognised that wasn’t really the skill that I wanted to inherit. 
So I kind of did that for about a year and loved it. But then I had this extraordinary 
experience where I was down in Sydney one weekend and I was talking to one of my 
best friends, and she was a producer, and I said, “You know, somebody should be 
doing a show about what you can do in Sydney.” She said, “That’s a great idea, why 
don’t we do it?” And so I think I was 22 and she was about 26, and we spent the next 
few weekends putting together a proposal for a television show. And we got it 
together, it was a half hour show called Weekend Sydney, and we took it to Channel 
9 here in Sydney and we took it to the programming executive, and they didn’t have 
a spot for it. And then we took it to Channel 7 here in Sydney, and they happened to 
have a need for a half-hour television show on a Friday night, because they were 
running a soapy called Sons and daughters.  
 
I remember Sons and Daughters.  
Sons and Daughters, they ran that Monday to Thursday.  
 
That was the least popular of the Home and Away/Neighbours axis of evil.  
Was it? Well, there you go. But they ran it Monday to Thursday. Channel 9 had a 
show called Sale of the Century, a quiz show, but Channel 10 had M.A.S.H. on, 
which was the biggest show in the world!  
 
Absolutely.  
And so we were commissioned to make a pilot, and they tested that – a pilot episode 
– and that rated really well, and we made two pilots and then we were commissioned 
to make a show. And so we set up our own production company at an extremely 
young age, and where we knew absolutely nothing. I hate to admit it now, but we 
learned so… 
 
Did that help you at the time, that you just didn’t realise what you were doing? 
Oh, absolutely. If we had known what we were doing setting up a production 
company at the age I was, I think I was 22… 
 
You wouldn’t have done it. 
Well, but then I think I learned so much because I just had to, and so did Helen. We 
learnt so much about what’s a production company, how do you employ staff, how 
do you do the books, how do you get an office, all the researching. We were going 
out and reporting ourselves, you know, we were doing everything. We employed a 
lot of future well-known Australian names as reporters, and it was the most fantastic 
experience. And I probably… you know, in your career you downplay things that you 
should be incredibly proud of, and that’s one thing that really we were both very 
proud of doing. 
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Because even though you were on the lower stage of your career so far, the 
gap between the rungs at that stage is quite a lot.  
Yes, absolutely. And you know, so I was 22 and 23, and it was going to air in a prime 
time slot on Friday night at seven o’clock… 
 
I was a total loser when I was 23, and here you are with a production company 
and a prime time show! 
Yes, and a prime time show! And I think we learnt so much, we just learned. I 
learned a lot about managing people, which is not always what you learn. Because if 
you come up as a journalist, you learn about story. You learn about research and 
telling stories, but what you don’t learn is not about management and about people.  
 
You’ve got to learn by doing it as well. You can’t learn it from a textbook.  
That’s exactly right. And if you don’t have strong role models, either in work or at 
home, then it’s very difficult. You would know this. It’s very difficult for people to 
manage other people; they just don’t know how to do it. And we don’t give people 
training in our industry, in television, we don’t train people. We expect that they know 
what they do, and can do it. But I work with lots of people who are not natural 
managers. They’re not natural ‘people people’ because they focus on ideas and 
story – they don’t focus on people and our foibles. And so that was a great 
experience in that way. 
 
It’s a problem, isn’t it, with professional managers? Generally they take the 
best baker in a bakery and then make them the manager. But actually they’re 
not baking, which is the thing they’re good at. And now suddenly they’re 
managing people, for which they have no skills at all.  
Exactly. 
 
Their skills are in baking. 
I couldn’t agree with you more. And I’ve seen it time and again where we give people 
who are very good at what they do, you know, but they are not instinctively good 
people persons. 
 
People people. 
People people! And I also recognise then how important culture is. I don’t think I 
knew the word ‘culture’ then. I certainly use it a lot now because it’s such an 
important part of who and what we are, and when we go into a place that we work, 
culture is everything and that makes us better as whatever we do. And I think that 
came from having to create an office and employ people and then have to on the job, 
osmotically learn what to do and how to do it and how to manage people. And so 
that was a profoundly good learning experience. 
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It’s a problem in the short-sightedness of like when companies prepare their 
accounts, because you reduce your accounts to a set of figures and actually 
something that might even look healthy on paper, if there’s a toxic culture, 
then there might not be worth buying because they’re destined for failure, 
ultimately. 
Yes, and I think a toxic culture – and it can only take one individual to make a culture 
toxic – and I think it’s inherent on management of whatever kind to recognise that 
individual and end and sort it out quickly, not let that go on. It doesn’t matter how 
good that individual is, if it’s impacting on everybody else then everything is going to 
suffer. And I’ve seen management at times, like toxic individuals or situations, fester 
for way too long because they’ve been more committed to getting something right, 
you know, with that person, rather than the collective, which is actually more 
important. 
 
Or cowardice, actually. And it’s something that a lot of people don’t criticise 
managers for, but often you feel like saying, “Just pull your finger out and 
sack this person,” and they just won’t do it. 
That’s right. Look, this is probably going to be a bit contentious. I’ve worked with 
certainly with some men who can’t make the tough decisions, and I think women – 
and I’m not saying all men, I’m just saying in isolation – that they don’t want to 
deliver bad news. And I think there’s a way of delivering bad news that keeps your 
integrity and my integrity, and also keeps the culture being in a decent, harmonious 
way of working – and I think that’s really incumbent on management to do that. Don’t 
let it go. 
 
It’s the only thing that Tony Soprano ever got right, wasn’t it? 
Yes, it was!  
 
If there was a toxic person in his organisation, he would kill them. There would 
be no due process, no employment tribunal or anything like that. They would 
be taken out.  
That’s right! They’d be gone. They’d be gone.  
 
And credit to him for that, obviously. So how long did that last for? What came 
next after that? 
Well, it lasted for about five months and then – look, honestly, it was such a tough 
slot. As I said, we were up against M.A.S.H., Sale of the Century was a massive 
show, and it was a Sydney-based show, so it lasted five months. We were 
extraordinarily grateful to Channel 7 for doing it. And then I went off travelling, I went 
to the America’s Cup in America, that was great, when Australia won the America’s 
Cup after 132 years, so we really tranched the Americans, I have to say it was a 
great time to be there. And then I came back and I landed a job on Good Morning 
Australia, which in those days was a news and current affairs show. And it was a 
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terrific training ground because it was live television, and it was two hours a morning, 
five mornings a week. 
 
Quite a treadmill to be on.  
Yes. And live television is just high wire stuff. You know, if something drops out 
you’ve got to find something immediately, you’re always thinking on your feet. So my 
experience at Wonder World, where we were constantly churning out ideas, and my 
love of news and current affairs… 
 
Stood you in good stead.  
Yes, really good stead. And I started there as a producer and then became a senior 
producer, so I was putting two hours of live television to air every morning. I would 
rotate with one other producer, so we’d do two weeks on, two weeks off, because it 
was absolutely exhausting work. 
 
I was going to say, in the two weeks that you were off, what did you do, just sit 
in the bath for eight hours a day?  
No! I wish I could! No, you know, then you’d be back in there having to get all the 
work done for the on-air producer, so no. I wish you did! But you know, you’d be up 
at sort of quarter to three in the morning and leave home at three-thirty in the 
morning. I’d be at Channel 10 at four, I’d do the land speed record to Channel 10, 
and then I would often leave at five, six, seven o’clock at night, because you wanted 
to know what the news cycle was and what were the stories for the next day. So they 
were incredibly long days, and I did that for two years, and then I was wooed to the 
competitor at Channel 9, The Today Show, and I was offered the job as a 
supervising producer on The Today Show, and these two morning shows were great 
rivals. 
 
And did that rivalry help raise the prospects and the editorial standards of 
each show, or was it a bit counterproductive? Some rivalries really work to 
raise the standard, don’t they, raise the game.  
Yes, I think it did. Because we also at The Today Show did a lot of outside 
broadcasts, so we took the show on the road a lot. We took the show to Wimbledon, 
which was fantastic, we did a week of shows in Wimbledon which was fantastic, we 
went to Flushing Meadow in the US, we did shows all over Australia, and you know, 
that’s taking like a crew of 10, 15 people on the road then all your research and 
producers. And we sort of kind of were the forerunners to what they do today, you 
know, which is do a lot of those outside broadcasts. And in those days you’d have to 
have line of sight to get pictures out from wherever you were broadcasting, so… 
 
Was that a microwave broadcast, rather than satellite? 
Yes, exactly. Exactly. And so, our technology then was nothing like it is today, you 
know, where you turn up and can get pictures out of almost anywhere in the world.  
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You can do it via 4G on your iPhone.  
Exactly. Well, in those days it was nothing like that it was technologically quite hard. 
In fact, we did a broadcast from a floating hotel off Townsville, 75km off Townsville, 
which has now floated up to Saigon. And that was such a technological feat in those 
days, to get picture and sound from Townsville, which is on the coast of Queensland, 
over to this floating hotel and then back down to Sydney and then round Australia, 
was really quite something. So Channel 9 in those days, in terms of technology, was 
absolutely the leaders here in Australia. 
 
But even the role of news anchor has changed. We had Sir Trevor McDonald 
on a couple of years ago, and he’s a very, very well known British broadcaster, 
an institution.  
Yes.  
 
And his job was to read the news, that he would read the introduction of the 
article, then a package, and then he’d read the next introduction. Whereas 
now, modern anchors, anything can happen – and in fact, you go into the job 
expecting to ad lib and to cross live to people via telephone or whatever way 
you can get through to find out what’s happening. 
And I think that’s really important. You can’t just sit there and be a newsreader and 
just read autocue and not be part of actually the compilation and the processing of 
news, and then the dissemination of news. And so I really do, every time I think 
back, I think September 11th kind of changed the whole tenor of how we view news. 
I mean, they might be an event prior to that but I’m struggling to think what it was 
that really galvanised all of us to just be absolutely mesmerised by what all those 
pictures that we were seeing, and the constant wanting of updates of what’s 
happened and how is this impacting on us, and what’s the next scenario that we’re 
looking at. And the whole notion of terrorism changed our view of the world as well. I 
think 2001 was quite a seminal time. 
 
There was a report by a psychologist a couple of years ago that I remember 
reading that said a lot of these kind of shooting incidents in America and a lot 
of terrorism is in part driven by the rolling news agenda; that that 
noteworthiness, that sheer spectacle that CNN will drop everything to go live 
to where the shooting is, is part of the motivation for doing it. And it does 
worry me slightly that we are creating a scenario here that’s slightly driving 
their agenda. I mean, for example Islamic State were dressing their you know 
their captives in Guantanamo Bay style garb because they knew that would be 
more newsworthy. 
Yes, yes. I think you recall, a few weeks ago there was a live killing on Facebook. So 
yes, you’ve got to be really careful about providing disenfranchised people, 
whomever, with the capacity to be shown all around the world with no monitors. I 
mean, I look at, you know, any of those live streaming services I think are a real 
concern if they’re not monitored. 
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I mean, clearly you saw the way that the TV newsroom was going the. Was 
there already journalists that you felt that weren’t agile enough to go with 
where it was going? I mean, for example, one of the questions I often ask is, 
you know, young people starting out in journalism today, in one sense they 
have a easier because there’s multiple options available to get themselves 
noticed – blogging, creating their own podcast, doing their own thing. But in 
another sense, because there’s so few people in a newsroom nowadays, the 
traditional paid opportunities are even less. Do you think that you would have 
had it harder had you started your career now or easier? 
That’s a really interesting question. I could say both. I think when I was doing, 
certainly like television, there appeared to be many more jobs. But I actually think 
there’s a lot of jobs there now, I think you’re absolutely right, with young people 
having the capacity to show a much wider audience what they’re capable of doing. 
And time and again I’ve said to somebody, “Well, why don’t you grab your iPhone 
and just shoot some stuff and send it on?” Because you’re the master or mistress of 
who and what you are, and you’ve got the great capacity to make content. We didn’t 
– when I started it was film. It was like 16mm film, you know, reversal. And then we 
moved to tape, but I always had to work with a crew, and then finally we sort of got a 
little video camera and I could shoot some stuff, but I couldn’t edit it because there 
wasn’t any technology to allow me to edit it. Today, you can shoot, you can edit, you 
can produce your own stories, you can send people what are capable of doing, you 
can make a noise, you can make a splash. We couldn’t do that in those days. We 
just had our work, and our enthusiasm and our ideas that we were saying on paper 
had to sell themselves. So it’s a very different ballgame. And I know the industry is 
contracting in some ways, but it’s creating other opportunities for citizen journalism, 
and I think if you’ve got half a brain and get up and go, people will always notice you. 
Everybody wants somebody with a glass half full rather than half empty. You, in your 
work, would want people who have ideas and enthusiasm, and you’ll gravitate 
towards them and you’ll want them as part of your team. That’s how I look at it. 
 
One of the most profound things my granddad ever taught me was no one 
likes a miserable twat. 
No, exactly.  
 
And very wise words they were too.  
 
So what came after the breakfast shows then?  
60 minutes. I don’t mind saying, 60 Minutes happened because I was the 
supervising producer on Channel 9’s Today show, and not once, not twice, but three 
times I was passed over to be the executive producer and… 
 
And that’s because you’re a woman.  
That’s because I was young and female, yes.  
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That’s disgraceful. 
It was disgraceful. Was it as obviously disgraceful to everyone then, or has it 
become… were some people saying, “Well, you know, them’s the breaks, Toots.”  
 
What kind of attitude did you get then?  
Look, amongst certain people that was disgraceful. No question. But I think in the 
late 1980s, it was a very blokey culture in Australia – and still is – and particularly the 
media industry. I don’t think a lot has changed, even though we talk a lot about 
diversity, and diversity doesn’t just have to be female. It can be, you know, diversity 
happens in lots of shapes and sizes, but in my case yes, I got passed over the three 
times. And look, I went home and I said to my dad, “This has happened,” you know, 
“I’m really pissed off.” 
 
Rightly so. 
“I’m going to leave.” And he said to me, “Well, leave. You’ll get another job. Don’t 
take that.” So I went up and saw the head of news and current affairs.  
 
What was their official excuse? I mean, they clearly mustn’t have said, “It’s 
because you’re a woman and you’re young.” 
No, I didn’t… you know, it was intimated that they were the best person for the job. 
Well, I figured since they were coming from outside of Channel 9, outside of 
breakfast television… 
 
They weren’t.  
No, they weren’t. They hadn’t been doing the job. So I went and saw the head of 
news and current affairs, who was a terrific bloke – he’s since passed away – and I 
said to him, “You’re leaving me no option but to resign. I don’t really want to resign, 
but I’m not prepared to accept that.” And so he let me go off, and then about two 
days later he rang me and said, “Come and see me.” And he offered me a job on 60 
Minutes an associate producer which then was absolutely like, you know, it was a 
gift. And it was really hard for me to be honest to say no, because it was a massive 
vote of confidence and also it was a very attractive contract, it was a two-year 
contract, and so I thought, “Do you know what? I’m going to do it.” Because 60 
Minutes was a passport to the world. It’s iconic. It’s absolutely iconic, and it had been 
on air in Australia, and it followed the format out of America, CBS’s 60 Minutes, and 
it allowed you… it was a passport to travel the world.  
 
And did you travel the world? 
Absolutely! 
 
Where did you go? 
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One trip I can remember, I flew to LA to do a story I then managed to get to New 
York to script, you know, I had to do my script in New York, then flew on to Paris 
then flew on to Morocco. We did a trek up into the High Atlas Mountains and filmed 
with an Australian who was climbing the highest mountain range in North Africa, in 
Morocco. Then I went back to Marrakesh and I put the crew up in La Mamounia, 
which was where Sir Winston Churchill stayed during his summer holidays. Flew 
back via a couple of other countries. What’s not to like about that?  
 
Sounds like it was a blast.  
It was fantastic! And you know, when you’re young, and you’re seeing the world, and 
you’re being paid, and all you had to do was come up with ideas, find the talent, find 
two or three stories, and you are off on a trip.  
 
What’s your most memorable story?  
A couple of them have been very serious stories, which I have been very proud of, 
and one involved actually the deaths of 15 young people up in Childers in 
Queensland, and involved some people from the UK. There were 15 young 
backpackers, and they died in a hostile fire. And there were also two young 
Australians, two twins, and a bloke was arrested and convicted of arson. But I kept 
thinking, “How did 15 young people die with this arson?” and I was tipped off by a 
law firm to read the transcripts, and in fact the reason why 15 young people died was 
because there were bars on the windows, all the exits were blocked and the fire 
alarm had been turned off. 
 
So they never stood a chance. 
So they never stood a chance. Because you think about 15 young people trying to 
get out of a youth hostel, and they simply couldn’t.  
 
Or the smoke might have rendered them unconscious before they even knew. 
Yes, exactly. 
 
So they never stood even a chance.  
Exactly. But I’d met, the father particularly of these twin girls from Western Australia, 
and I was so angry at what had happened after I read the court transcripts that we 
set out to tell that story, and it was a genuinely strong story, and it was a story that 
you felt really proud of telling. But then equally I remember one of my first stories 
was about a dole-bludger called Randy Savage. And Randy had been complaining 
to the Australian newspaper that he couldn’t get a job and he’d been on the dole for 
14 years and couldn’t get a job, so I thought, “Stuff this, I’m going to ring Randy 
Savage and say: ‘How about we from 60 Minutes get you a job, would you do it?’” 
And of course he fell straight into the trap and said yes.  
 
That was a mistake!  
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Yes! That was a mistake. So I ring a sausage company – he was over in Western 
Australia – and I rang a sausage company in Perth and I managed to get Randy 
Savage a job, stuffing sausages in the sausage factory in Perth. But of course he 
only lasted two years, and it was a story that I did with a journalist called Richard 
Carleton, who was very famous here in Australia. And Richard took an instant dislike 
to Randy because he’d been on the dole so long. So I remember when we were 
doing the key master interview, and Richard was standing there, he was a tall bloke, 
about six foot four and Randy was about five foot three, and Richard said, “Do you 
know you’re one Raaaandy Savage.” He loved the name. “Raaaandy Savage.” And 
then he said, it was extraordinary, “You’re not much of a human being are you?”  
 
That’s a bit harsh.  
Very harsh. And after we’d finished the interview, I – as part of the producer’s role 
you’ve got to write down the reverse questions, because you were only shooting it 
with one camera. So I said to Randy afterwards, “You don’t have to stand while we 
go back through all those questions, because I’ve got to give Richard the questions, 
and he’s going to repeat the questions he’s just asked you, including a couple of 
questions you’re not going to like.” And Randy said, “No, no, no – I’ll stand here.” So 
we went back and did it again, and Randy Savage, the story created quite a big 
stink, because here in Australia, we really, really don’t like long-term dole-bludgers.  
 
Dole-bludgers. I like that.  
No, we really don’t. And if ever you want to set out and tell a story that’s going to 
galvanise and get people going, it’s a story like that.  
 
And what happened, then? Presumably he didn’t sock him one in the face, and 
he stood there and took it?  
No, he stood there and took it. It was funny afterwards, we went off and shot a 
sequence with his whole family up in one of the football fields in Perth, and we 
introduced all of the people, and almost every one of them was on some sort of 
social services. 
 
I mean now, would that even pass the health and safety check? Because 
you’ve got to be mindful of the backlash and the bullying that your interviewee 
would get on Twitter. They’d be suicidal within a week. 
Yes. Look, if social media had been around, it would have been an absolute storm. 
 
Dole-bludgers. I’ve learnt that today. I love Australia. I’m just going to live here 
from now on. But you wouldn’t have me, would you? That’s the problem!  
Not long-term dole-bludgers, we’re not very good at those.  
 
So what came after 60 minutes? That sounded like a blast.  
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I’ve always been somebody that viewed life as if you take a risk, usually that creates 
opportunity. And I’d been at 60 Minutes about six or seven years, and it was the best 
job on the block, and you had your American Express card and you travelled the 
world. But I knew I had to take a risk and leave Channel 9 to go off and do 
something else. So I left 60 Minutes, which I would have been one of the only 
producers that I remember or sort of walked out without knowing where I was going. 
And it created an opportunity for me to go to Channel 7, and I did some programmes 
at Channel 7, I produced some shows, and I also produced some documentaries. 
And one of them was on the backpacker murders here in Australia, which involved a 
number of British girls. And so I set out to really tell the story of a man called Ivan 
Milat, who was a serial killer, and the seven victims. And so I did that, and then I 
landed in a current affairs show at Channel 7 called Witness, which was the 
competitor to 60 Minutes. And Witness was a great experience because you didn’t 
necessarily have to work with reporters, you could do reporterless stories. And I tried 
my hand at doing quite a few reporterless stories where the talent told their stories, 
and I actually found them really potent. Because often a voiceover or cutting to a 
reporter or whatever can actually stymie the flow of the story. Not always by any 
means, and you need reporters to tell stories. But actually there can be real power in 
reporterless stories, and Witness gave me the opportunity of doing that. 
 
And then after that you came to be doing a show with John Laws. 
That’s right. I was in London shooting a story for Witness and I got a call from Foxtel 
here in Australia. They were setting up an interview show with Australia’s biggest 
broadcaster, and that was John Laws. And at the time, John was the biggest 
broadcaster here. He was on radio – still is –  
 
We’ve even heard of him in the UK.  
Yes. He was massive, and he was an institution. He was one of the key people 
behind talkback radio. The whole notion of talkback radio being you would talk over 
the fence to somebody, and that’s how talkback radio started. So John was going 
back into television, they wanted to set up an interview show, and they asked me if I 
would be the executive producer and set it up. And to be honest, John had a pretty 
formidable reputation – not all of it good – and I was a bit in two minds, but I met him 
and instantly gelled with him. He’s a very intelligent, very, very smart man, and he’s 
got a great general knowledge, and we just hit it off. And I thought, you know, “I’d be 
crazy not to do this.” And so I did. And I set up an interview show with him, and for 
three years we recorded interviews all over the world. We spent about 10 days in 
London on one trip where we interviewed everybody from Lord Spencer, not so long 
after Princess Diana had died. We did that at Althorp.  We did Viscount Linley, the 
son of Princess Margaret, we did Ivanka Trump, the first wife of Donald Trump, 
whose facelift was just amazing, I just found myself looking at this face. We did 
Helen Mirren. We did Richard Harris in the Savoy Hotel shortly after he’d done 
Gladiator with Russell Crowe. 
 
Was he sober?  
Well, he was in his dressing gown. I don’t know if that made him sober or not!  
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What a ledge.  
Yes, he was a legend. So we did these amazing stories, and then we also 
interviewee, in Australia, a bloke called Christopher Scase, who had fled Australia 
and gone to Spain and owing hundreds of millions of dollars here. And so he was 
one of our biggest corporate criminals, and we scored an exclusive with him, a world 
exclusive, and went to Spain and interviewed him. And that was like the Holy Grail of 
journalism. So I love working with John, he is a very bright man. And you know, 
what’s great about somebody like me is he listens to his producer. Once you’ve got 
that respect, he will listen to you and will take on board what you’re saying. And we 
had three fantastic years of five nights a week interviews, because as we were 
saying earlier there’s nothing more potent than a good interview. 
 
I know quite a few producers back in the UK and in America as well, and one of 
the things that they often say about some on-screen talent is that they’re 
unproducible, which means you just can’t work with them. They just want take 
direction. And that obviously harms their reputation in the long term, because 
it means no one wants to work with them. 
How foolish are they?  
 
I mean, it’s quite short-sighted, isn’t it?  
It is really short-sighted, because I’m not saying that every producer in the world is 
really good, but if you’re given a producer and they know what they’re doing, you’re 
crazy not to listen to them. You don’t have to do everything that they’re suggesting or 
saying, but why aren’t you in unison create something that’s even better than just 
what an individual can do? So a good producer can make or break talent, no 
question. 
 
So how did you move into management then, with the film company, and 
running ITV Australia? How did all that come about? 
Well, after working with John I got a call from Andrew Denton, who here in Australia 
is a great comedian, actually a very good interviewer, and I got a call, he wanted to 
do an interview show. And because I’d been doing the interview show with John, we 
got together and talked about creating an interview show. And it was an interview 
show for the ABC called Enough Rope. And Enough Rope… the title sounds terrible. 
In fact, you weren’t giving people enough rope, it was a very catchy, strong title. 
Television titles should be really strong, so that when somebody looks at a 
programme guide they think, “Oh, God – I’ve got to have a look at that. What is it?” 
You know? So we set up, and we were originally doing a show that was for 13 
weeks, and that 13 weeks grew into weekly for six years and became iconic here in 
Australia. Every week we would interview some of the biggest names in the world, 
but equally we weren’t just celebrity, and what that was that everybody has a story. If 
you spend the time, you will find that everybody has a story. And we’d also go into 
our studio audience and interview them, so we did some incredible interviews in six 
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years. And it was very popular. And I think because you can’t escape a great 
conversation. 
 
Who is more interesting fundamentally, like for like? A celebrity or a kind of 
politician someone who lives in the public eye, or like a normal person who’s 
lived a normal life? Because like you say, everyone’s got stories. Because 
ultimately when you deal with celebrities sometimes you can find them a little 
dull behind the scenes because all they’ve got is that public persona, and it’s 
actually the members of the public that have got a more interesting tale to tell. 
But by virtue of the fact that someone who has been a senior politician or a 
celebrity, they’ve got more tales to tell. Who would you rather interview? 
I think the non-celebrity. I think celebrities have always got their guard up and it’s 
very hard to go behind that guard. And part of what we would do was we interviewed 
a lot of celebrities, we interviewed everybody from Clinton to Bono to Helen Mirren to 
Clint Eastwood to Angelina Jolie to Rod Stewart to Alan Alda to you name them.  
 
M.A.S.H. again.  
M.A.S.H. again, exactly. Full circle. And it was always an onus on us to try and find 
something new out about that celebrity so we could get behind the mask. And I 
remember when we did Clinton, it was at the time that his autobiography came out 
and everybody was turning to the back of the book and looking up L for Lewinsky, 
they wanted to read about Monica Lewinsky. And we had 25 minutes with Clinton in 
the Ritz Carlton in London, and he was doing wall-to-wall interviews. And we 
thought, “You know what? We can ask him about Monica Lewinsky, at least we can 
ask him off the head. We need to find a way of asking him but we’ll tuck it up the 
back of the interview.” So what we did was we asked him about – in those days, 
Osama bin Laden was alive – you know, if you were in a cave in Afghanistan, what 
would you say to Osama bin Laden? You know, we asked him all about South Africa 
and Mandela and we took him on to the world stage, and then right at the end we 
said… we couldn’t ignore Lewinsky because it was such a big story. And our 
question was, “It must have been tough for you to talk to Hillary, but how much 
tougher was it for you to tell Chelsea?” And all of a sudden, you saw the politician’s 
mask come down and he was talking as a father, not as a politician.  
 
It’s a great question. 
And it’s all about taking… if you’re going to interview politicians, it’s all about getting 
rid of the political and going to the personal. And it’s like, we learned that very early 
in the show, because do you remember the Dennis Lillee, the test cricketer from 
Australia? He was massive, absolutely massive, and it was on that show, Enough 
Rope, and Andrew did an interview almost entirely on cricket, and I was sitting there 
and I was bored shitless. 
 
Because it’s cricket. 
Because it’s cricket. And unless you’re an absolute, you know, fan, I didn’t 
understand half of it.  
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And I’d lock all of those people up as well.  
Exactly right! And so we had a talk about it afterwards, and we talked about the fact 
that because it was all cricket we lost half the audience. But had we asked about the 
fact that Dennis Lillee told the world all those months, what was it like with groupies 
on the scene, what was it like when he came back with his family, what was it like 
with these kids. If we humanised him then an audience would really go with the 
interview, and we actually changed our interviews quite deliberately as a result, 
because it just made for bit better listening. It was more engaging. It was more 
human. 
 
How did you end up winning ITV Australia, then? Because I mean ITV is an 
incredibly well known major media brand in the UK. I didn’t even know there 
was an ITV Australia. 
There is! It was Granada studios. So in 2013 I got a call from some head-hunters 
here, and they were looking at finding a new managing director here in Australia. 
And they wanted somebody who was good with ideas, because the company 
needed to be revitalised, and they wanted somebody who knew the marketplace 
really well. And to be honest I was even flattered just to get a call from a head-hunter 
about a job like that, so I did some interviews and then I happened to be in London 
for a Duke of Edinburgh Awards Dinner – I’m sorry, I don’t mean to name-drop – but 
we actually went to Buckingham Palace for dinner, which was just an absolute hoot. 
And so I could drop that in this conversation in London at ITV studios. So I was at 
this dinner within Buck Palace to… it was Prince Edward, because he runs the Duke 
of Edinburgh scheme now that the Duke’s too old, and I helped them out on a pro 
bono to raise their profile. And so I came back to Australia and the boss from ITV in 
America who looked after all the international studios, Paul Buccieri, who now runs 
A+E Networks, flew to Australia, and I was on a shortlist of four people. And Paul 
flew out to Australia for a day and he interviewed the four of us. 
 
Were the other three men? 
Yes, they were.  
 
There’s a shock. 
Yes, that was a big shock. I was absolutely surprised that there weren’t three other 
women, I couldn’t believe it!  
 
Lo and behold, you’re sat there with a load of men.  
I couldn’t believe it! I just thought, “Really? In this marketplace?!” In any case, it was 
very interesting, because Paul had grown up on 60 Minutes, and his father had loved 
60 Minutes, and we spent a lot of time talking about story and about the importance 
of story and ideas, and I honestly think that’s why I got the job – because I had done 
those formative years there, and I could talk to ideas. Because all good management 
should be about ideas as well. 
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And how long we ITV for? 
I was there for two years. 
 
Because one of our most popular shows in the UK is I’m a Celebrity Get Me 
Out of Here, which has the Australian “jungle”. 
Yes, that’s right, up at Murwillumbah with the fence behind it.  
 
It’s ridiculous.  
Exactly. And the possums and the ticks.  
 
And you’re forced to eat kangaroo testicles and all this nonsense.  
That’s right. Well, when I became CEO of ITV, I actually took a number of formats 
that were made internationally by TV and we put them up on the hoist and worked 
out how we could adapt them here in Australia. And so we managed to get I’m A 
Celebrity into a three-week block, five nights a week, and I sold it to Channel 10 here 
in Australia. And so it’s now into its third year and doing very well, and same with 
The Chase – I sold that to Channel 7. Because The Chase is enormous in the UK. 
We knew it would work here. I mean, we developed an app because you could do 
The Chase anywhere in the world. So it was a natural for an app, we work with the 
UK, and it’s just going gangbusters. It’s now leading into the six o’clock news on 
Channel 7. It’s actually helped Channel 7 consolidate their evening line-up. It now 
runs actually twice, it runs between three and four pm, and then again between five 
and six as they lead into the news. That’s how important it is as a programming 
element at Channel 7 here in Australia. So formats are a really interesting area. I 
think here in Australia we have a lot of formats. I personally think that what’s 
happened is we’ve got too many formats and not enough original content, and the 
innovation is going out of our ideas – and I think that’s a great shame. Because 
when I was working with Zapruder's, we were all about original ideas, everything was 
lovingly built from the ground up. And to me that’s about real creativity. And 
Australians are inherently creative people with great ideas. I’m not just saying this 
because there’s an audience out there listening, but because we genuinely have 
great ideas, and it does concern me that we are predominantly formats. And it 
concerns me on a production sector level because production companies are folding, 
and you know, big production companies are getting bigger, and there’s less 
opportunities for people to create ideas. That’s a concern. 
 
I think part of it is the commerciality of it, isn’t it, because if you are running a 
business it de-risks it. If you’ve got The Weakest Link or Who Wants to be a 
Millionaire or The Chase and it’s very successful in five countries, you’re 
going to want to bring it to Australia because you know that it’s going to be a 
winner. Whereas if you if you try on an entirely new idea, yes it could be 
amazing, but it could also fail spectacularly and then you’ve lost a lot of 
money. 
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Yes. And I would also, as a counterargument to that, say that audiences that time 
and time and time again in Australia show that they love Australian ideas, they love 
Australian content. That what I personally believe is that we’re driving a lot of people 
away from network television to Netflix and all these others because there’s no 
original ideas – no, there’s very little original ideas.  
 
Fewer.  
Fewer ideas. And I think an audience reacts like that. Sure, they watch formats and 
they like formats, there’s no question that they’ve worked overseas, but is that 
exactly what Australian audiences want? In my experience, no.  
 
What are you doing now, then? Do you have what they call a portfolio career? 
Yes, exactly! It’s called an eclectic portfolio career.  
 
What are the components, then? What are you up to?  
Well, a few years ago I was appointed to the Australian Communications and Media 
Authority, which is our regulatory authority.  
 
We have the equivalent, which is called Ofcom in the UK.  
Ofcom, yes. Exactly. And so we regulate television, radio and telcos. 
 
So you’re a poacher turned gamekeeper, then! 
Yes, I hope I’m not too much of a gamekeeper! I actually am the industry person who 
speaks on behalf of the industry.  
 
Oh, so you stand up for them then, behind the scenes.  
Absolutely, yes. And particularly in the area of comedy, you know, where somebody 
might be questioning why something is being done.  
 
Because comedy is about pushing the envelope, isn’t it?  
Absolutely. And I’m all for pushing the envelope, so I will jump in and really fight for 
them. Same as with journalism and objectivity, and impartiality and accuracy and all 
of those. So that’s part of my portfolio. And also I’ve also been shooting an online 
series; I gather a whole lot of young creative and we go off and shoot things. And so 
we’re just working out how we can develop something online. And then I’ve jumped 
on to some boards, I work with women and media and I raise the profile of women in 
Australia, because that’s really important. 
 
You’re really passionate about that, aren’t you? Because clearly you’ve 
experienced that discrimination first hand. 
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I have. And I believe that it’s really tough for some young women in our industry, so I 
think it’s incumbent. I will open doors wherever I can, particularly for guys as well, 
but particularly for young women because I think they need help. Not all of them, but 
I also like… I’ve worked in the not for profit area because, like you, I understand 
branding and reputation and risk, and I understand profile. And I’ve grown up with a 
lot of journalists, so I can I can rise profile – I’m very involved in the arts and theatre, 
and I work with The Walkley Foundation, and so I want to raise the profile of some of 
these institutions that deserve to be recognised. In a lot of ways. 
 
Do you think Australia’s media industry is represented fairly internationally? 
So for example, when I was growing up, the only Australian shows we would 
ever know would be Home and Away and Neighbours, and if we were off 
school ill, Sons and Daughters, which was shown in the afternoon.  
The answer’s no.  
 
I was going to say, there was very little of the depth of creativity that I found 
when I’d been coming here to Australia regularly. 
I agree. Israel, which has a population of seven or eight million people, you would 
think they are the most creative country in the world. They are so good at marketing 
themselves and telling you how creative they are.  
 
They’re good at doing it but they’re also good at showing that they are.  
Yes. And Australians are really creative. You know what we are probably less able to 
do is show the innovation and creativity that comes out of here. We did a show with 
a company called Animal Logic quite a few years ago, and Animal Logic made the 
Lego film, they made Happy Feet, they use motion capture as a technology. And we 
did a show for Channel 10 which was all about using motion capture. It was so far 
before its time, but talk about innovative and creative. You know we don’t celebrate 
that internationally. We’re a little bit 10,000 kilometres away and we’re doing it over 
here, and feature films do break out like Lion and some of our feature films break 
out, but I don’t think we’re as loud and proud as we really should be. 
 
And has the Internet brought Australia closer to the rest of the world, as it 
were? Because you get a sense sometimes that you feel that you are those 
thousands and thousands of miles away, that you’re this outpost, when in fact 
you’re not like that at all. 
No.  
 
I’ve been coming here for a while now and its an amazing vibrant media scene. 
It is. It is. Look, it’s the Internet, it’s made the whole world smaller, hasn’t it? I mean, 
really when you’re in the Sahara Desert and they’re playing Who Wants to be a 
Millionaire in Arabic, you know that the world is tiny which is unfortunate in some 
ways. We impact on the world stage, and we certainly impact in Hollywood, no 
question. And I sit on the Australian Film Institute board and I can see how we 
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impact in that way. I’m talking in that sort of television sense, that there aren’t many 
of the original formats that we create here that we have exported overseas. I mean, 
we did a show called Gruen Transfer, and it was the highest rating entertainment 
show on the ABC when it launched. We optioned it in 16 or 17 territories around the 
world, and I think its only been made in one territory.  
 
Incredible. 
Now, that show has been on air nine years, and it really should, I think…  
 
Why has it not had the impact that it should have done internationally? 
I don’t know. I can’t answer that.  
 
It’s the million dollar question, isn’t it?  
It’s the million dollar question. 
 
Penultimate question, then. What’s next for you?  
Look, I am pragmatic about our industry. I think it’s I think got tighter and tighter and 
tighter. I think opportunities for women in senior management roles are actually quite 
limited. 
 
Is that because of this blokey culture that’s more inherent to Australian 
business, would you say? Would you say Australia’s more of a blokey culture 
than say France or America or the United Kingdom? 
I’d have to think it is, unfortunately. I always think to myself, “But blokes are the 
product of women, so why is it?” 
 
It’s odd because obviously I’m a white middle aged bloke, you know, I’ve never 
experienced that discrimination, but of course I’m part of the privileged class; 
I’m not the guy who would be discriminated against. 
Look, there is a lot of discussion here about diversity. It absolutely pervades the 
papers all the time. In the top 200 companies – I don’t know, it’s 14 or 15 per cent of 
companies – in terms of women on boards, you know, we’re not heavily represented 
on those boards. There are hardly any female CEOs. There are hardly any female 
chairs. There are some, but not… you know, compared to the number of males it’s 
quite incredible. And I don’t want to make a big, you know, I’m not out there 
crusading, but I do think it’s an issue that needs to be addressed. And I think women 
bring a different sensibility in the way we think, the way we approach things. And 
here I am, I’ve been talking to you about stories, and understanding viewers is 
understanding consumers. If you can understand a viewer and how to relate to a 
viewer, you understand consumers. So I look at our industry particularly and I think 
there are a lot of journalists who have lost their jobs who would be really good on 
boards, because they know how to get to the nub of the issue. They know the 
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questions that you need to ask. They immediately understand risk and reputation 
and brand, or they should if they don’t. 
 
They’ve got that natural sense of curiosity.  
They’ve got the natural sense of curiosity. So there’s another way of harnessing your 
skills to get onto boards, you know, when you leave the sort of the parameters of 
television or media in whatever way. So I don’t know if I’ve answered your question, 
but I feel that… yes, I do feel that we don’t harness the capabilities of women like we 
should. 
 
Is your thinking about legacy at the moment, as well? Obviously you’ve got a 
living to earn and you’re still making a difference with all of these projects, but 
clearly with that particular project it’s about legacy, isn’t it? 
Yes, it is.  
 
You have the interesting story but you’re wanting to make sure that it’s a level 
playing field for women wanting to enter the industry. 
Yes, I just think it’s really incumbent. If you’ve had a really… I’ve had a great career. 
I can look back and I… I mean at the moment, I’m writing a book, which is part 
memoir, part about a story that I heard, and I just start reminiscing about what I’ve 
done and the places I’ve been, the people I’ve seen, I mean the experiences I’ve… 
you know, we’ve touched on a modicum of… 
 
This could be an 11-hour podcast, couldn’t it, and it would still be interesting! 
You’d be absolutely bored.  
 
I don’t think so! 
But it’s just, you know, yes, it’s incumbent on you to I think pass back, and I’ve been 
paid really well in this industry, and I’ve loved every moment of it, even when I’ve 
been discriminated against, there’s something’s come out of that. And I just think that 
if you can, you should be putting something back into the career. And I actually really 
resent the number of people I’ve worked with who’ve taken a crap load of money out 
of the industry and never put anything back into it. And I think that’s really 
disrespectful to the people that they worked with and the industry per se. 
 
So we’ve talked about what’s next. My final question is, is there a single 
memory where you’ve felt, “Wow, that was it.” The planets aligned, as you said 
earlier.  
The planets aligned.  
 
And everything went right.  
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In terms of on a personal level, I think the day I was offered the job at ITV was… that 
to me was like a recognition after a lifetime of paying your dues to get there, and 
knowing that, you know, at least a woman could be managing director of something.  
 
And something as prestigious as that. 
Yes. So that was certainly on a personal level… 
 
That was the rubber stamp of validity.  
That was certainly an exciting day. Look, I had told some stories with some 
incredible people, some of whom remain really good friends. And that’s the sort of 
take home from what you do, if you can keep them in your orbit and you aren’t 
isolating them. So that’s been really, really rewarding. 
 
And if a hypnotist were to walk through the door right now and was able to 
erase a day, was there a particularly stressful day that that you’d quite like to 
forget? 
Yes, there is one day that I’d love to forget. I think I mentioned to you about Simon 
Townsend’s Wonder World, the kid’s show that I worked on. It was such a 
sweatshop, and there was one day where the planets coalesced, and I was treated 
appallingly in there. So I had a tanty. It was probably one of the only times in my 
career.  
 
For our British listeners, that’s a tantrum, isn’t it?  
Yes, that’s a tantrum!  
 
And what was it, dole-bludger? That’s another one I will remember.  
The dole-bludger, that’s right. You can use that. So that’s a day that I look back and I 
wish I could erase that. But otherwise I’ve had a great career, I’ve loved almost every 
moment that I’ve immersed myself in. And how lucky to be paid to, as I said, travel 
the world and tell stories and meet people, and learn. You don’t get a better industry.  
 
Well, Anita, you’ve certainly enjoyed living the career, but I’ve enjoyed 
listening to it for the last hour or so, so thank you ever so much for your time.  
Thank you, Paul, for having me. I’ve really enjoyed it, thank you.  
 


