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Welcome to Media Masters, a series of one to one interviews with people at the 
top of the media game. Today, I’m joined by Emma Gannon; author, podcaster, 
millennial blogger and journalist. After previously working as social media 
editor for Glamour magazine and then The Debrief, in 2010 Emma founded her 
award-winning blog, and for the past two years she’s presented her own 
podcast too – CTRL ALT DELETE – named by the Sunday Times as one of the 
best podcasts of 2017. Her first book was published the year before, with a 
second set to be released this year, and for her success she’s also been listed 
on the Forbes 30 Under 30.  
 
Emma, thank you for joining me. 
Thank you so much for having me.  
 
So, Emma, that’s quite a lot of titles that I introduced you as at the beginning. 
There was podcaster, millennial blogger, journalist… how would you describe 
yourself? 
Well, this is the whole point of my second book I suppose, is this whole thing around 
how I can’t actually sum up what I do very easily. The whole, “What do you do?” 
question sends me into a downward spiral. 
 
It’s horrendous, isn’t it? We have got an hour, and we can extend it by another 
three hours, so…  
So I’ve kind of gone down the path of saying I am a multi-hyphenate. I suppose 
that’s the word that I am using in my second book, but I like to sum up what I do as 
writing and broadcasting. I think that houses many different job titles, but actually 
under kind of two umbrellas, if that makes sense. 
 
So what does that involve, then? What is a typical month for you, a typical 
week? What do you do?  
It’s totally different. 
 



 
 

 2 

You love that variety though, I get a sense of that. 
I absolutely love that, and I think… that’s why I wanted to write the book really, 
because I think there’s still a bit of a stigma around it. I still feel slightly embarrassed, 
or slightly reserved, when I launch into, “Oh, I do all these different things.”  
 
What, because someone thinks you should be stood at a lathe for eight hours 
a day, in the old traditional model?  
Well, also I used to leave my jobs quite regularly and I think back in the day you 
would sort of need to stick it out for two years, and it will look bad on LinkedIn if you 
leave, and actually I work on project by project, , on a project by project basis, so I 
like to go, do my thing, do it really well, meet new people and then leave again. 
 
And then do one.  
Yes, and actually that that works out really well. I love that. 
 
Well, who wants to hang around people when the job’s done? It’ll be like a 
wedding, like were discussing before we started recording, about how 
awkward socially weddings can be because you’re there for eight hours 
making small talk. 
Well, that’s the thing. I used to work in companies… I think the longest I was at a 
company was when I was at Edelman, which is a PR agency, I was there for two 
years. I absolutely loved that job at the time, and I think that was because I had new 
clients, and actually although I was in one company my job felt different every month. 
So it can definitely work if you find the right company, but I just had that itch to do my 
own thing for sure. 
 
So tell us how you acted on that itch? What were the first steps that you took? 
I mean, this is a fascinating discussion.  
Well, I think at the time, and I didn’t realise, I was brewing these side hustles. I didn’t 
know what a side hustle was. I feel like that word is getting a bit annoying now, but I 
had side projects without knowing that they could be monetised later down the line, 
basically. So I had a blog that I launched in 2009, and I guess it was just a bit of a 
creative outlet really. I just felt that my job was a bit boring at times, but who can 
complain because you’re out of the recession, I’ve just graduated from university, 
who am I to want to go and live a creative life? You need to pay your rent. 
 
Economic reality.  
Yes, and also I was so scare mongered at university, all my lecturers are saying, 
“You’ll be lucky if you get a job, so just suck it up.” So I was so pleased that I was in 
London and I’d got a job in a PR firm, that was great. But I think if you are a writer 
and you want to write, no one can stop you. So, you can write for free on the side, 
and that that was fine. I was just kind of getting it out of my system. So I had this 
blog, I didn’t think anything of it; I just didn’t care if anyone read it, to be honest. I’d 
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just write in my bedroom, you know? Then I started getting noticed on that, and it 
kicked off from there. 
 
So when you say all kicked off, what came next, then? What was the first 
moment when you thought, “There’s something in this.” 
There was a magazine, I think in 2010, called More magazine. I don’t know if you 
remember it.  
 
I remember More, yes. Fortnightly teen/adult type thing.  
Yes, it was kind of a glossy weekly, maybe monthly, I’m not sure. And they’d chosen 
five bloggers who could write for the magazine, and they would celebrate them and 
have like a kind of column in there, and I think that was when I was thinking, “Oh, 
right, I could get into journalism just through blogging.” And then working in PR, you 
know, I’m so glad that was my first job. I think PR-ing yourself, and PR-ing anything, 
PR skills are the best skills to have. 
 
But some people hate PR-ing themselves and other people love it. Where are 
you on that continuum, that spectrum? 
So there’s actually a bit in my book that’s coming out in May called How to Self 
Promote Without Feeling Icky. There’s loads of tips in there about how to do that, 
because I think you can get it really right, and you have to self-promote now, there’s 
no question. No one one’s going to tap on the shoulder and say, “Oh, I’ve googled 
you and on the eighth page I found you’re really good at writing.” Like, that just 
doesn’t happen. So I think, in this noisy online world, you have to be noticed – but 
the opposite can happen if you’re too annoying. If someone is spamming you with 
their updates, or if it comes across as even slightly braggy or slightly self-indulgent or 
self-involved, yes, there’s definitely a tipping point there. 
 
It’s like those people that describe themselves as inspirational. That’s naff for 
me. If you have to describe yourself as that, it’s game over. 
Yes, totally That’s something I really don’t understand, as there’s industry terms that 
we can use – you know, guru or influencer or thought leader – but I think when 
you’re introducing yourself, those are certain words you can’t use to describe 
yourself, I don’t think. 
 
We do a lot of this with our clients, and we call it profile-raising without making 
it look like you’re grasping for attention. Because, like you said, there’s 
something icky about that, something slightly demeaning. And if there’s ever a 
whiff of desperation, it’s the wrong way. 
That’s so true. And also, I really love it when I meet someone, and we’ve kind of got 
on, we haven’t spoken about work straight away. I always try and do the five minute 
rule. Five minutes is not a lot of time, but just not totally launching in straight away 
into, “What do you do? Where do you work?”  
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Into the sales pitch.  
Yes. I think we’ve got to give each other a little bit of a pause first to kind of meet 
each other as human beings. But I quite love it when you sort of touch on what you 
do, and you get home, and you Google them and you’re like, “Oh, my God, this guy’s 
won a Bafta!” I just think sometimes you should leave people discovering more. 
 
I agree with you, but I suppose the flipside to that coin, the risk is that if you 
don’t go in for the sell, then someone else might get that gig or they might just 
write you off as someone who’s not being proactive enough. It’s a balance to 
be struck, isn’t it, really? 
Yes. And also, I suppose, what audience you’re in front of. I think this was at a 
dinner party where actually it didn’t matter that we knew what he did, but actually, if 
he was at a film networking event I bet he went straight in saying, “Oh, Bafta award-
winning, blah, blah, blah…” So I don’t know. I suppose sometimes you have to pitch 
in the right way. 
 
So what are the revenue streams, then? Because you also do some hosting 
and all kinds of things, really. If it was a pie chart in terms of where the 
revenue comes from, do you have a kind of ideal month about a certain 
percentage will come from speaking, and then you’ve got your royalties from 
your book, and your podcast and so on and so forth? 
No, each month is so, so different. It is actually crazy how different each month can 
be. It all evens out, and I think I’ve been doing it enough now where I can see, 
interestingly enough, busy months, and then you’re like, “Oh, that’s a quieter month, 
maybe there’s like a few bank holidays in that month.” Maybe it’s summer and 
everyone’s actually trying to get out of the office early. Or maybe someone just had 
their budget signed off for the year, and you see recurring patterns. It’s really 
interesting. But no, it’s totally different. The one thing that I do have, which I always 
recommend people have as well if they can, is passive income that you know is 
coming in every month, so your bare minimum. So, for example, I’ve got some 
recurring sponsorships for the podcast that sit across some other channels, and I 
know that every single month for, say, six months I’ve got X coming in. And then 
treat that as a bit of a salary, like your base salary. 
 
And that means you can pay your rent and you go to the supermarket and buy 
eggs. 
Totally, and you’re not freaking out. But then you have months where you think, “Oh 
my god, bonus project that’s just come in, this is a good month.” So I think, for me, I 
like to know that there’s regular income, but obviously the world is your oyster. And 
this is why I never really wanted to work in a company where I’d get a salary, 
because I’m like, “Well, that’s just limiting me. Yes, I can get a pay rise maybe every 
year or so, but I can like, quadruple my income in a month because I can say yes to 
four different projects and use my time wisely.” I don’t know, I just think, “How 
exciting that actually there’s no limit on how much you can earn.” 
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It flips the traditional way of looking at things, that having a job is safe. My 
mum, for example, still doesn’t like the fact that I run a business and have 
staff, because she thinks , well, it could all go wrong, and if you had a job 
you’d be safe. But the way I look at it is, if you have a job, all of your eggs are 
in one person’s basket. Lots of people have worked at the same desk for 20 
years and had five different companies that have owned them, then they get 
laid off – there’s no actual security. Whereas I have multiple revenue streams. 
Two or three of them might dry up – I hope not – but they won’t all dry up at 
once. And for me, that’s why self employment, and our lifestyle, is actually 
safer. 
It’s so true, but it’s baffling that people don’t think that still. I get that all the time. I 
get, “Don’t you get scared? Aren’t you afraid?”  
 
Well, yes!  
“Aren’t you insecure when it comes to your income?” And I’m like, “No, no, no.” Like, 
it’s the opposite. And also, I’ve had three friends in the last two years who have been 
made redundant. It’s horrible. It’s awful. 
 
Straight from a desk to signing on the next day.  
Yes. And the rug just whipped from under their feet. And I think seeing that has 
made me think, “Hmm, interesting time we’re in.” Because you’ve got these 
companies that are household names who are kind of struggling a bit because they 
can’t keep up with the pace of the world we’re living in, and technology changing. I 
don’t blame big companies for struggling, because how can they keep up? How can 
they be that agile and that nimble? I’m lucky that I am… I’ve got about three people 
who work with me now, but if something changes we’re on it the next day; there’s no 
hierarchy or structure. 
 
You can just get on with it. 
Yes.  
 
We have this with some of our big company clients, is it’s almost like wading 
through treacle just to even get a yes or no. “Someone tell us we were fired, or 
this project can be gone! Just someone tell us something!” And no one does 
for weeks, because everyone’s trying to work it all out behind the scenes and 
playing on the politics. 
It’s so true. And actually, a few years ago I was working at a company, and they 
asked me if I would start a podcast for them in-house. I nearly did it actually, but I 
just thought, “You know what? I’m going to go do my own first.” Because I knew that 
I would maybe design the logo, maybe it would take five days to get signed off, 
maybe then I’d need some buy-in from someone else, and blah, blah, blah… and I 
just thought, “I’m just going to go, and I’m just going to get on with it and do it myself 
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and learn in the deep end first.” And then, of course I could maybe do it for a bigger 
company, but I just felt like there’s a speed that you get by working by yourself. 
 
And that’s one of the reasons why I started this podcast! You’re interviewing 
yourself here, you’re doing a great job of it, because that actually brings us 
very neatly onto your own podcast, which I’ve heard is widely regarded as the 
second best podcast out there, which is fantastic for you.  
Wow, that was totally by accident. I’m still riding the podcast wave.  
 
So tell us about the journey. You’ve had some incredible names on there. I am 
actually a bit jealous! 
So it’s… yes, it’s so fun. I guess I used to interview mainstream celebrities as part of 
my role at Glamour – you know, being in a hotel room for a press junket with Amy 
Schumer or Kate Winslet, all these amazing people, I was so lucky to work there – 
but I would always come away from the interview thinking, “I would have asked them 
something different actually.” 
 
Because they want the headline, don’t they? They want them to have said 
something that they can then put in a headline. 
Totally, and it’s all about how it’s going to look online, and how it’s going to look in 
the magazine, and what clickbait… well, not clickbait, but what headline can we do to 
really sell this into our readership of women who read the magazine. And you can’t 
help but sometimes think… it’s quite stereotypical sometimes, it is very fashion-
based or beauty-based. And I personally, there’s nothing wrong with any of that stuff, 
but I always wanted to get a little bit deeper. So I would come away thinking, “Oh, if I 
had half an hour with that person, I would definitely have asked them different things. 
Now, I get that in my podcast. I get an hour with someone and I get to decide. It’s 
such a privilege. 
 
So the priority was creatively driven at first? It wasn’t necessarily, “I’m going 
to set up a podcast. It’s going to earn me X, Y and Z.” It was more about the 
content of it that you would then hopefully, subsequently, monetise. 
Yes, definitely. I was actually really funny about monetising it for a while. I really 
didn’t want to. I felt that it was this raw, really intimate, really special place that I’d 
created, and I know it sounds really cheesy, but people say, “Make the podcast you 
would like to listen to.” I would definitely listen to it. I felt like there was such a gap for 
this slightly businessy, slightly creative, talking about tech… 
 
But about them as a person as well.  
Yes. I went on iTunes and I thought, “Well, the podcast doesn’t exist.”  
 
This sounds like my story as well, this very podcast!  
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But it’s true, isn’t it? And then you fill that gap, and then people start maybe copying 
you a bit because you’ve set that space, which is I think quite nice, because no one 
can totally copy you completely, because when you’re the host, and when it’s your 
thoughts and your direction on it… there’s other podcasts that have popped up 
around women and technology and creativity, but it’s like, you can’t do my podcast, 
so it’s fine. But no, I think what happened with me was definitely a creatively driven 
project. I thought I do about eight episodes, didn’t want to box myself in.  
 
Like a limited series podcast. 
Yes.  
 
It wasn’t going to be an ongoing, in perpetuity… 
No. And then loved it.  
 
It’s very addictive, isn’t it? What I love about this, and this sounds a bit cheesy 
but it’s not meant that way, is it’s just an incredible privilege to talk to 
interesting people and get them for an hour. I’m fascinated by what you’re 
doing in your career, and how lucky am I, just to be able to sit with you for an 
hour and just chat about anything that I want to chat about? It’s amazing. 
I can’t believe it. I still can’t believe it. And this is the thing, is I think when you weigh 
up a project, a big part of it for me is kind of would I do it anyway? And I think 
sometimes, “Well, I’ve got something from this. Even if this doesn’t go online 
tomorrow, I’ve still had a good time and I’ve still learned something.”  
 
This will be online an about two months, unfortunately. There’s a big backlog. 
But when I did my first episode I couldn’t believe it. I Skyped with Elizabeth Gilbert. 
And this is another thing with podcasting, is people will only come on a podcast if 
they want to. Because actually, they’re giving quite a lot of their time. And it’s worth 
it, but for her to give me an hour, you know, she’s busy – but there’s something 
about podcasting that you don’t get when you do traditional radio, or when you do 
traditional interviews. It’s very special, I think. 
 
And also it’s an incredible time commitment for you to give an hour. Because 
like we were discussing earlier, I imagine it’s going to be good for your PR, but 
it’s also good because it’s a chance for you to connect with new audiences, 
and that’s the thing for me that podcasting is really good at. But you wouldn’t 
do it unless it was going to be an enjoyable experience and you felt that it was 
a win-win for the listeners and for you. 
Yes. The interesting thing is that it is a business now. It’s really grown. It’s quite 
insane how much of a responsibility I have. I’ve got a listenership that want 
episodes, and now, people are like, when I miss a week – I’ve missed one week in 
two years – but it’s a real commitment. So that’s first thing. I now have sponsors in 
America and in the UK, so I’ve got two sets of clients, I guess, who sponsor it, and 
they want to make sure that the message gets out there, and… you know, that’s 
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something. And then you’ve also got the fact that it takes up a lot of your time. So it’s 
a job now, and that’s what’s weird. When your creative project –  whether it’s a blog, 
whether it’s a podcast, whether it’s a book – when that turns into a full time job, it 
changes everything. 
 
But you’re still doing it, and like you say, you started it because it was 
something you would do anyway. So you must still consider yourself lucky to 
have a podcast that’s earning you money, doing what you enjoy. 
Yes, 100%. I mean, I’m so lucky. How is that job, like turning up and interviewing 
people and getting paid? It’s crazy. But I guess the way I think of it now is it’s exactly 
the same as when I did work in magazines. I was still creating content, and it was 
still being sponsored, and it still had an audience, so it’s kind of exactly the same as 
what I’ve already done – it’s just that I’m in total control now. 
 
But there’s lots of different outlets for your creativity. There’s hosting, there’s 
writing, there’s podcasting. Which are the bits that you enjoy? I, for example, 
enjoy this more than writing. I can write, and I’ve a team of writers that often 
put things out in my name, and I’ll see it and approve it of course, but I don’t 
actually want to sit and write for an hour. I used to like that, but not now. Do 
you still enjoy all of the various component parts as much as you used to do, 
or is there is there a bit now where you think, “Actually, I’m going to go more 
into broadcasting,” for example? 
It’s a really, really good question, because I think for me… you can get side-tracked, 
basically. So the podcast is doing amazingly. I have people pitching me every day, 
I’ve got sponsors, I make a good living from it. But there are certain times where I 
think, “I love doing this, but I didn’t mean for this to be my full time job.” Like, I love 
writing. Writing is the thing that makes me feel the most fulfilled. I love my second 
book that I just wrote, I wrote it in three months, and I told everyone to like, back off a 
bit, because there were projects coming in, but I just thought, “No, I want this time to 
write,” and I love having time to think. I was reading this quote by Ryan Holladay the 
other day where he said, “I want the least amount possible in my diary without killing 
my career.” I just thought that was the best quote, because that sums me up, I think. 
I don’t want to do more, more, more. I want to do less, less, less. 
 
But higher quality. 
Higher quality.  
 
One my clients calls it constructive laziness. Like, they will work 20 hours a 
day if necessary.  
Yes! I’m really lazy, but people don’t think this about me.  
 
They won’t work a minute longer than they absolutely have to. They’re not 
fetishizing hard work for it’s own sake. They will work hard for eight hours but 
then they want to go home and have a life. 
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A hundred per cent. And this is the balancing act of this multi-hyphenate job, is the 
aim is not to get bogged down with multiple products all the time, spinning plates, 
and you burn out, and going to bed late. This is, “I’m going to take on that advert,” for 
example I did the Microsoft advert last year which was on TV and stuff. Love 
Microsoft, love that ad, but that ad paid me time that I can then go and write. And so 
I think it’s just weighing up the money jobs with the really creatively fulfilling jobs, and 
then the stuff that is in the middle, which is like the podcast, which does both. 
 
So in that sense you’re like a jobbing actor, because they often will do things 
for the money and then they will do things for their creative soul, as it were. Do 
you find that there’s a balance there to be struck? 
Yes. I love that analogy actually, because I think that’s really true. I’ve met a lot of 
actors who are in like, a Zac Efron movie that, you know… I watched a film on the 
plane on the way back from LA; she didn’t even tell me she was in this film, it was 
like a big Hollywood blockbuster, and I’d seen this actor on stage in a tiny little 
theatre, and I’m guessing the money wasn’t great for the theatre role, but she was so 
excited about this theatre role, and she didn’t tell anyone about this Hollywood role, 
and I was like, “Oh, my God, you really don’t care about being in big films, you just 
want to act on stage, but you took that so you could fund yourself to be in the show.” 
 
It’s the same reason whenever anyone ever asks Michael Caine why he was in 
Jaws 4, he said, “Because it paid for my summer house.”  
Yes.  
 
“I knew it was terrible, but I did it for the money.”  
I also think that there’s a bit of a responsibility to be open about money, because 
Carrie Bradshaw… the Carrie Bradshaw myth, the columnist who lived in New York, 
who could live in an apartment, and have all the shoes and all the dresses and all of 
the glamour. I’m like, “You had a column in a magazine; that does not fund a 
lifestyle.” What funds a lifestyle is probably doing an advert on TV and then you get 
to go and write your novel in your summer house, you know? Unless you become a 
really mega-bestselling author, but most people don’t. You know, most people aren’t 
going to be JK Rowling, and that’s okay. But I think it’s just being honest about that 
so that people don’t graduate uni, go to London and think, “I’ve got a column, 
where’s all my money?” it’s like, “Well, it’s not there.”  
 
And that is a problem in our society, isn’t it? There doesn’t seem to be any 
money in journalism. There doesn’t seem to be any money in writing. My wife 
left her career in education to pursue her dream of writing a novel. She did so. 
It doesn’t earn a lot of money, but it’s very creatively fulfilling, whereas a PR 
guy like me owns a lot of money. How do you balance that? Because you’re 
being very successful in a lot of industries where the money’s actually leaving 
it. 
Yes. Well, I don’t write any more for magazines. I wouldn’t call myself a freelance 
writer. That’s something that I really left behind, because I am not going to sell my 
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soul and my feelings and my emotions for £100 for my words to be in a magazine. 
That is not going to last, that’s not sustainable, and quite frankly that’s not enough 
money for something that takes a lot of time and has a lot of emotional labour behind 
it. So I always said, you know, I’m not going to write for magazines any more unless 
the pay is really good. I am going to save up everything that I know, everything that I 
have learned, and I’m going to sell those thoughts in books, and then I’m going to 
get a book deal and get a book advance. I could have put those ideas in magazines 
long before, but… no, I want to write it all down and sell it as a package that I believe 
in. And so, I think there is a line to be tread here with creativity and money, because 
I think money doesn’t mean you’re successful, of course, but you have to be paid for 
what you’re worth, and you can make money in the creative industry. I think people 
feel like they shouldn’t be allowed to ask because we’re honoured to be creative, but 
no, you can. You just have to do it in the right way. For example now, a lot of my side 
projects have now become my main job and my main money earner, but now I am 
fighting for time in my diary to start writing my novel, because I want to do that now. 
But yes, it’s a constant balancing act, and I wouldn’t have it any other way. 
 
My friend Patrick McGinnis is an investor based in New York, and he wrote a 
book called The 10% Entrepreneur. And he was talking a bit like you, in terms 
of what he would say is the side hustle, don’t give up the day job until the 
interesting things you’re doing on the side start to monetise it. And I think 
you’re right though, because there is there is a risk with creatives that they’re 
almost apologetic about asking for money, but often these big corporations 
rely on that creativity to earn money, and yet somehow our society devalues 
the creative aspects of it even though that’s the foundation upon which all of it 
is built. 
It’s so true. I think Google are quite good at this, from what I’ve heard. They kind of 
tell their employees to go and do that and creative that’s totally unrelated to the job. 
So that then it will bring it back.  
 
That’s how Gmail started and a few others, they just started as side hustles.  
That’s so interesting! And I think that’s true, but unfortunately I think we’re still in a 
place where a lot of employers don’t want their staff to have side hustles. That’s like 
the big no-no, because what are you doing with your spare time, you should be in all 
of your energy into the company. And I think employers are going to have to start 
being more flexible. I think they’re going to have to be like, “Okay, yes, you can have 
Friday afternoons off to go and do your side thing, because as long as you are 
focused in the day job, go and do your thing.” But I think it gets difficult when… you 
know, if I was if I was an employer I would be a bit like, “Oh, is she doing that in her 
lunch break? Does that feed into the working day? It can get a bit confusing, and a 
lot of people ask me about this. “How do I do my side hustle with my full time job?” 
And my answer is: work four days a week.  
 
So you would say to your employer, I’m going to work Monday to Thursday 
and then Fridays I’m going to do my side hustle?  
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Yes. Well, that’s what I did. And this is a lot of the book actually, is how to ask this, 
because I still feel that if you don’t have children, or you don’t have like a real reason 
to take a day off, you shouldn’t be entitled to it. But I think we should. I think we 
should all be entitled to a little bit of flexibility. I think flexibility is the big buzz word of 
the year really, fighting for a little bit of flexible time and not feeling like, spoilt or that 
you don’t deserve it. I don’t think it’s a perk; I kind of think it’s your right to just have a 
little bit of flex in your life and in your job, for sure. 
 
I employ a couple of dozen people, and we don’t track start times or end times 
or holidays or anything like that, we abandoned that over a year ago. Because I 
think it’s a stressful going on if I’m tracking whether people have taken their 
quota of holiday and all this. It is a cliché, but no one buys that kind of process 
anyway. If a client gives us £10,000 a month, they don’t want to know that 
we’ve worked 15 days for that month and that’s what they’re buying, they’re 
not buying days of labour, and they’re buying results, they’re buying 
outcomes. And it can work the other way as well, if I get one of my clients on 
Newsnight, that might only take me 20 minutes, but the client has not bought 
20 minutes of my time, they’ve bought 20 years’ experience and 20 minutes. 
And ultimately, they are buying the outcome.  
That’s so true.  
 
So tell us about this second book, then. This sounds interesting. Who’s the 
audience, what’s the genesis behind it? 
So it was really trying to just turn this stigma of the jack-of-all-trades thing on its 
head, and really writing a book that is championing and celebrating the idea of 
having multiple jobs and being a multi-hyphenate. To be honest, I just can’t believe 
this book isn’t out there already, and I just thought, “If anyone is going to write it, I’m 
going to write it.” Because I feel like I’m just at that point where I’ve got so much to 
give really, on that topic. I wrote it in about two months. I wrote it very, very quickly. 
And a lot of authors who write non-fiction say the same where, if you write a book 
really quickly and it’s non-fiction, you were meant to write it, because it just falls out. 
You’ve got so much to say on one thing. So I wrote it really quickly, and I feel like 
there’s a real appetite for it at the moment. I feel like a lot of people want to diversify 
their career a bit more. 
 
As we were discussing earlier though, it seems that a lot of traditional 
employers haven’t realised that things are changing hugely, and that the 
manifestation of way that things are going to go, the new direction. Do you feel 
like you’re a bit of a trailblazer, that you’re a bit of an example? Because 
people are starting to take note that you are one of the most successful people 
of this new way of working, this multi-hyphenate word. I’ve never heard that 
before. Is that one of your words, or have I just not heard that before?  
I don't know, I’ve used it for a long time. But when you Google multi-hyphen, literally 
nothing comes up but my book. So I think people use different words. 
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I’m going to start to use that from now on as well. 
But the portfolio career was coined in the ‘80s. I haven’t invented anything, this is not 
a new thing. I can not take credit for this, but what I am doing is giving it a modern 
twist, and I’m giving it a twist where I am incorporating tech into it, and how we can 
live our lives more remotely, and also this is not a book saying, “Here’s why it’s 
perfect.” Not at all. There’s a chapter on burnout. There’s a chapter on the negatives 
and positives of blending your life and your work. Mostly I’m saying, “Here’s how to 
make it work. Here’s how to have multiple income streams. Here’s how to design 
your own career, literally from scratch.” So you have Monday to Sunday. How do you 
want that to look? Because I am telling you, it’s so possible, it’s just we’re so 
ingrained. We’re too scared to do anything. But it’s easier than people think. 
 
A lot of people are kind of paralyzed by the fear of doing it because they’ve got 
mortgages and so on. I’ve got a lot of friends who have spent years trying to 
buy a house, and then they buy it and then actually they feel tied down to that 
house because then they’ve got negative equity or whatever, but actually, what 
they thought would make them happy doesn’t make them happy. 
Well, this is the thing, and there’s actually a bit in the book called Don’t Quit Your 
Job, because no one’s telling you to kind of quit that stream of income that’s helping 
you pay a mortgage. Like, that would be ridiculous. And that’s my pet hate when it 
comes to non-fiction. You know, those business books in airports that are like, “Quit 
your job, follow your dreams!” I’m like, that is not what I’m selling here, because 
that’s not what happened for me, and that is not something that’s realistic. So what 
happened with me is, I got a book deal from my blog and I said to my boss, “Can I 
work four days, because I need a day off to do this book. I really don’t want to turn 
this down, it’s a huge opportunity.” And they said no, because, you know…  
 
A traditional employer.  
Exactly. And a lot of people don’t say yes to that. Luckily for me, I got a message on 
LinkedIn from Condé Nast kind of poaching me from The Debrief, saying, “Do you 
want to come and work for us instead?” Went and met them. And when you are 
being offered a job on that way around, you’re on the front foot, because they want 
you. And I have done a lot with my personal brand over the years, I’ve always 
known, I’ve always known, you have to have a personal brand. Why would anyone 
come and poach you? Who are you? You need to be known. And that’s not having 
millions of followers on Instagram, that’s having 50 people who think you’re amazing. 
It’s all about that connection. And so I just thought, “Oh, my God, I’m being offered a 
job here, I think I could get this.”  
 
And now is the time to ask.  
And I asked. And they said, “It’s fine.” And then and then I had my income, and I had 
my book. The book did well, the podcast did well, left my job. But you can’t just quit 
your job. 
 
So that’s all the good stuff. What doesn’t work, if you don’t mind me asking? 
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What doesn’t work? Well, actually, one of the big things is going on holiday and then 
something coming in and you end up working the whole holiday.  
 
Yes, I did that. I was on holiday last week and ended up doing three days. 
And that really got me down. That was the first time I genuinely thought, “I really 
miss having an out of office and a desk job and a bit of a ‘See ya! Handing it over to 
you!’”  
 
Because you can’t quite switch off totally when you’re living this lifestyle. Not 
to demean anyone who, say, drives a dustbin lorry or whatever, but they’re 
free by 11 o’clock that morning, there’s no e-mail anyway, and when they’re on 
holiday they don’t even have to think about work. There is something to be 
said about that. 
There really is. The one thing that has changed everything is the fact that I don’t 
work on my own, solitary, any more. I have a manager, which always makes me 
think of Love Actually. You know, Bill Nighy’s character?  
 
He was essentially unmanageable, though!  
Well, exactly. It’s kind of a funny name because it’s not really a manager in the 
traditional sense of a manager in an office, it’s more of someone who manages your 
diary and manages your workflow. 
 
So, like an executive assistant.  
Sort of. But she’s way, way more than that because she’s got 15 years’ experience 
in the media industry, so she’s seen it all. And she knows when something’s not 
right. I ask her opinion on things. If I want to get out of something, if I want to cancel 
something, she’ll be like, “Yes, we’re going to cancel this.” She is the one that makes 
me feel like I’m not on my own here, and I’m making a group decision, and there’s 
something to be said for having someone that can brainstorm with. Someone who is 
in it with you. I haven’t done any invoicing or any admin-y things for over two years 
now, because she now lets me get on with my creative output. So actually, I think a 
lot of the challenges were at the very beginning where I was a one-man band, one-
woman band, and felt everything was on my shoulders, whereas now am 
outsourcing a bit more, and that’s been quite fun. 
 
Isn’t another problem though, and I often have this, is sometimes too many 
good things come in at once and you have to choose. You have to turn things 
down. 
Yes.  
 
Because in a sense that is the challenge, isn’t it? If you’ve got a great big 
writing opportunity that’s come in, some kind of speaking, whatever it might 
be, you do literally have to choose one, which means turning down the other. 
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Yes. God, that happens so much! Frantically checking your diary and going, “No, I’m 
away!” or something else is happening that day. Yes. And I think you have to look 
after your mental and physical health in terms of not doing too much. So, for 
example, the book launch is a really good example of when everything comes that 
once. I’ve got like 3,000 words I got to write for the Sunday Times, I’ve got three 
other articles that I’m handing in that day, I’m going on a book tour to Bristol, Exeter, 
Edinburgh… I’m just going full foot to the pedal on the book launch, and that means 
giving yourself a few weeks off afterwards, like any other job, and giving yourself lieu 
days. So, when I work in the evenings, because I do a lot of evening events – 
panels, events, keynotes, all that stuff – I’ve had to tell myself, “Well, you’re working 
until 11 pm Wednesday, Thursday, Friday, so don’t say yes to doing that morning 
thing. Give yourself a bit of a normal day.” 
 
But do you feel a slight guilt though that you’ve turned down the money or 
whatever it is? I often do that. Even if I can switch off and I’ve deliberately 
chosen to be at home that particular Friday, and I’ve got a few phone calls, I 
always feel slightly guilty. It’s almost like there’s a withdrawal as well. I read in 
one of the books – I think it was the Seven Habits of Highly Effective People – 
Stephen Covey talks about ‘urgency addiction’. And I don’t know about you, 
but I can’t not check Twitter after two or three hours; I have to go there, 
because what if someone’s @ mentioned me? What happens if someone’s 
sent me an email? 
I’ve taken the notifications off my phone. 
 
I have as well. But that’s even worse because you then have to… 
And then you manually refresh. No, I think e-mail is evil. 
 
It is. 
I really have had to try and scale back on that. I could spend all day emailing every 
day, and I know it’s, you know, get your small violin out. It’s a good thing that I get e-
mails all the time, of course, you know? I’ve had the opposite. I’ve sat at home and 
literally no one has emailed me, so I know how that feels. So being emailed all the 
time is great, but you have to manage it. I have to do it in the morning and do it in the 
evening. I don’t really check it in the day now, I just have to get on with things.  
 
I’m a huge fan of Inbox Zero.  
Oh, I’m a huge fan of that! 
 
Love it.  
Huge fan of folders. Get it out of the main inbox.  
 
I have hundreds of folders. 
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Yes. I just get a bit obsessed with it, actually. I need to get them out. So, yes, but I 
think with what you are saying about having too much on and turning things down, I 
like to remember that I’m going to be working for a long time. Our careers are long – 
unfortunately probably longer than we thought they would be – and I think things will 
always come back around, and I don’t beat myself up now if I’ve missed one big 
opportunity. I do believe that if they want you enough, something else will come up. 
 
I mean, you’ve found new ways to connect with audiences and ways to 
monetise this, but we’ve worked for many politicians and members of 
parliament over the years, and I do sense that in one sense you are the 
product; people want to connect with you in a meaningful way through your 
writing and through listening. How does that work in terms of feedback from 
your... I hesitate to call them ‘fans’, but like, listeners. People who are engaged 
with you. I have a few dozen people that listen to this podcast all the time, and 
talk to me in a quite friendly way over Twitter as if they know me. I would hate 
to be a celeb that has thousands of tweets a day. That would feel quite weird, 
really. But I can understand why they feel that they know me if they’ve listened 
to 150 of these podcasts.  
Yes. No, people really do feel like they know you.  
 
So how do you interact and connect with your audience, if I can call it that? 
I have like quite a bit of boundaries around me in terms of… if someone asks me for 
a favour, or if someone… I get a lot of emails like, “I want to interview you for my 
dissertation,” and, “Can we meet up for coffee?” and I just feel like I can’t go that far 
now, because I am busy, and I like to kind of give what I can, but at the same time 
you kind of have to be respectful of someone who is in the real thick of it at the 
moment. You know, I don’t have a lot of time. I don’t have enough time really to 
properly go and sit in the pub with my actual friends, because my weekends are so 
busy with like work and stuff, so going for coffee with someone I don’t know is a bit 
much to ask! But I think a lot of people are really respectful of that. And yes, I just I 
love hearing what people think, and sometimes they don’t want to connect with me 
really, they just want to say, “I loved your podcast.” I get a lot of messages that say, 
“Not expecting a reply, just to say keep doing what you’re doing.” That is an amazing 
message to get, because you want the validation of someone saying, “I enjoy your 
stuff,” but you cant always give because you’re exhausted with what you’re doing. So 
it’s nice. 
 
I have had four or five really good bits of feedback on my own presenting 
style. Some anonymously through the website form, and others by name. But I 
remember after about four or five weeks of doing this, some anonymous 
person said, “Paul, you’d be much better if you just spoke less. You’re a great 
interviewer, but just shut up a bit more.” And they meant that in a friendly way, 
and I actually took that on board. I’m less talkative now, because it’s your 
chance to be in the hot seat. 
Do you think? Because I actually love that you do that. Like, I was looking forward to 
this because I know it’s going to be chatty. I don’t like it when someone just asks 



 
 

 16 

questions and then you have to do like a monologue. I like it when it’s kind of more 
interactive, so it’s interesting.  
 
I speak a lot more in real life. This is the real me, but I consciously choose to 
shut up after like, two sentences, so that you can speak. In real life I’d just 
keep monologue-ing, frankly, and you wouldn’t get a word in.  
Well, this is weird because I am on the other side. I normally do what you’re doing.  
 
Yes, what is that like, to be in the hot seat, then? 
It’s nice, I suppose, but I’ve become… do what the podcast has taught me? The 
podcast has taught me how to listen properly. Listen. And I do it more in real life 
now, I really do listen to people, and I notice when people don’t. I notice when people 
will ask a question and the person will start answering, and they’ll get their phone 
out. I just notice and observe how people are with each other a bit more now, and I 
think we’re not very good at listening to each other. And the podcast has really 
taught me to sit back and properly listen without any distractions. 
 
A few people have come complimented me over the years on the podcast and 
they’ve said, well, you really do seem to listen and engage, but no one’s ever 
taught me to do that, it just seems obvious. When I’ve gone on national radio 
shows to talk about things, you sometimes see the interviewer kind of just 
working through a bulleted list of questions, and they’re just trying to get 
through them. I don’t know how it’s a secret to just listen to someone. 
Because you might say something that will then spark another question.  
Yes.  
 
But I’ve got to listen to you to work that out.  
Yes.  
 
It’s not rocket science, is it?  
No. And also I think what’s been really great about the podcast is I’ve taught myself 
skills. Like you were saying, you evolve and learn. I’ve interviewed over 100 people 
now. If anyone asked me to do a live panel or interview someone or moderate 
something, I don’t get nervous at all, because I’m like, “I’ve done this so many 
times.” Not that I’m bored of it, just that, “What can go wrong?” I know I can keep this 
conversation going. I know what points to kind of raise up and reel it back, I know 
when to open it to questions, I know when we need a bit more energy… I just know it 
now. And I don’t know if it’s like that Malcolm Gladwell thing, that’s like the thousand 
rule… 
 
Ten thousand hours.  
Ten thousands hours.  
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For mastery.  
That was it. So I don’t know if I’ve done 10,000 hours, maybe I have now, but I think 
that shouldn’t be sniffed at either, because think of like, interning and work 
experience, and working at a local radio show. I’ve actually had hands-on experience 
of it. And I think I’ve learnt so much. Because if I listen back to the first ever interview 
I did, I’ve definitely got better. 
 
Well actually, again you’re interviewing yourself here, because that brings me 
onto the question I was about to ask you there, which is what have you learned 
over the last six, seven, eight years of doing this? When you look at your blog 
from all those years ago, do you feel that you yourself have changed? That 
you’ve not just acquired certain skills, but also that you’ve changed as a 
person? 
I look back at some of the old things I did on the blog, and I never want to look down 
on it, because that was like my 21-year-old self trying. So I’m like, “Good for you!” 
because it’s all grown from that small seed of putting yourself out there. I do 
sometimes take some of it offline or put it on private, because it’s just quite 
embarrassing. Because I’ve obviously changed. I am 30 next year, and I’ve been 
doing this for a long time, and you change through your 20s a lot. 
 
I can’t remember them, so I’ll just have to take your word for that!  
But at the core of it all, I suppose I’ve just been evolving and learning, and just 
putting myself out there on different platforms. And I’ve been doing some TV stuff, 
I’ve been going on Woman’s Hour, like doing proper, cool BBC Radio 4 stuff, and 
really challenging myself, but I like straddling both worlds. I love working in 
mainstream media, and I love making my own podcast. I think you don’t have to 
choose. You don’t have to choose anything. That’s the point of my book is you don’t 
have to pigeonhole yourself, and when people really want to put you in a box, if they 
really feel uncomfortable that they don’t know what you do, who cares? You know, 
you get to do it. And I think it’s other people that can feel uncomfortable, because 
they really want to be like, “Yes, but what do you do?” And it’s like, “It’s okay, I don’t 
know.” And I don’t know if I’m ever going to know. 
 
It’s their kind of urge to pigeonhole you, and often, if you’re going to 
compartmentalise people, those compartments tend to be from like the 1950s 
or ‘60s or ‘70s, that there’s no real words to describe it now really, other than 
this generic phrase ‘portfolio career’.  
Yes.  
 
So if you don’t mind me asking then, this might not be something you want to 
divulge, but do you have a kind of medium and long term plan? Or is it, as 
you’ve seen how your career has evolved over the last six, seven, eight years, 
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do you have in your mind’s eye an idea of where you might be, say, 10 years 
from now? I mean, it’s not a job interview, so… 
It’s a really interesting one because I don’t know, but it’s actually not because I don’t 
know myself what I want to do, it is because I don’t know what the world’s going to 
look like in five, 10 years.  
 
That’s a great answer.  
Do you know what I mean? Like, how can I ever predict that? Because I didn’t know I 
was going to start a podcast. I didn’t even know I was going to work in social media 
when I left university. I don’t think social media was really a job. I remember when I 
worked in marketing, Dove was like a big client of ours, and I did all their social 
media strategy around Facebook. They’d literally just gone on Facebook. So I know 
that I will maintain being relevant, because I know that I’ll always have something to 
say about technology. I’ll always have something to say probably about, you know… 
I hope feminism isn’t a big subject any more, I hope that we’ve just achieved equality 
and we don’t have to talk about that any more… 
 
I suspect you probably will have to.  
Yes, probably.  
 
There just seems to be a lingering imbalance and injustice in our society that 
blokes have all the luck.  
Totally. And so that’s a never-ending thing, unfortunately. So I think there’s always 
going to be threads that carry on. Yes, I’m really looking forward to the future 
actually. I feel like I just always want to be slightly ahead of it. Not ahead of it, just on 
the pulse of it, carry on sort of trend-watching, and yes, just keep reinventing myself 
really, across different platforms. And this is what’s interesting about something like 
Instagram. A lot of people’s careers are just on Instagram, and I’m thinking, “I’m a bit 
nervous for you,” because you shouldn’t ever have your career dependent on one 
thing. That’s my personal take on all of this, is make sure you own something, make 
sure that you actually have a space on the Internet that you can genuinely call your 
own, because the world will evolve and change. 
 
And in terms of the structure of your business, you mentioned that you have a 
manager and that you don’t feel as lonely now because you are working with 
lots of other people, but will you grow the scale of that? Will you have 15 staff 
five years from now, or will it always be you as a kind of portfolio a career with 
other self-employed people in your orbit, and you sharing and collaborating 
across projects? 
Hmm… 
 
Or will you have a staff?  
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I don't know… I never really… so I have no interest in like having outside investment, 
for example. I don’t want to be like a CEO of my own company. I don’t want staff. 
The reason I left the corporate world is because I didn’t want to manage something 
too big, I like to stay quite small. And this is the thing, is what looks good on paper 
might not be your personal path, and I think what success means to me probably 
isn’t what success means to someone else. So I wouldn’t want to do that, actually. I 
think that would stress me out. I like my life now. I really love it. I love that I do 
enough to make me feel happy and have enough money, but I actually have days off 
quite a lot and I like to think about things, come up with ideas. I think if I’m too busy, 
where would my ideas come from? 
 
So what advice would you give to your younger self? You’ve got friends and 
colleagues now who might be thinking about starting out on this particular 
journey. What advice would you give them? 
I would say to really go with your gut instinct. I think you know when you want to do 
something. It’s quite a lingering feeling, you’re like, “No, I definitely want to make this 
decision.” It might not make sense but you know you want to do it. I knew I wanted to 
leave my job for years, but I was too scared to because it wasn’t the norm, and job 
security and all that stuff. So I think, yes, if you’ve got a real gut instinct about 
something, just hatch a plan. And also don’t really listen to anyone else. I think that 
so many people will try and give you advice. The Internet is full of really bad advice.  
 
It is.  
People just want to give you advice all the time. It’s like, “I don’t need your advice!” 
And also, your advice might not be right because – this is the other thing – is yes, I 
have written a book, and yes, I’ve done a lot of research, and to a certain extent I do 
know what I’m talking about, but I can’t give advice. I can’t give someone individual 
advice. You know, my path is my path, but I can’t say, “Right, so just do X, Y and Z 
and you’ll be fine.” That’s not the way it works. So I think you just follow your own 
path and you make it happen for yourself, because no one else’s path is going to be 
totally the right decision for you. 
 
You mentioned earlier about how you can’t plan yourself from five, 10 years 
from now because you are not sure what the media landscape will be and what 
the business landscape will be. But do you have any idea? Because no one 
seems to have a clue, if I’m honest. Whoever you speak to, whatever level, 
everyone has equally no idea about whether they’ll be fewer newspapers five 
or 10 years from now, whether rolling news will have come and gone, whether 
social media will be even bigger or will break… you know, we’ve had 
companies like Wetherspoon’s for example, recently announcing that they’re 
withdrawing from social media, because they’ve just had enough of people 
slagging them off. It’s a very open question, but where do you think it’s going? 
It’s a really, really good question. I think that… I speak very positively of this low 
barrier to entry. Anyone can start a podcast, anyone can do this, anyone can start a 
blog. But there is a negative to that, because… you know, I’ve got a friend who runs 
a podcast, and it’s a newsy podcast, they talk about the news on it and they talk 
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about current affairs, and they don’t have a fact checking team, so they’re saying 
something and then they get emails the next day saying, “You got that wrong, you’re 
spreading fake news,” blah, blah, blah. And so I think we need these establishments, 
we need like, real newspapers, we need the BBC to carry on, we need all these 
platforms to verify what’s true in the world. So I think… I just think we’re going to 
have less kind of long term jobs. I just think we’re going to have a lot of experts, and 
a lot of companies, and everyone’s just going to for freelance for everyone. But that’s 
not a positive situation either, so it’s very complicated, and I think that we’re just 
going to have to see where it goes. 
 
Because if you look at the sharing economy, you look at Uber, you look at 
Airbnb, all of these kind of things, do you think that that’s the way that 
creatives are going to end up, that someone will either buy you for a project, or 
buy a day a week of your time, and it might last three years or it might last 
three weeks?  
I think so. I think that the one thing that… you know, I don’t want to conflate the two, 
is there’s something really quite bad about zero hour contracts and someone having 
real inflexibility and real insecurity in their job. You hear these employers who really 
take advantage of people because they say, “You can work for us on a freelance 
basis but some days we might need you, some days we won’t,” and then they’re 
locked into that company. So you need to have that freedom. You need to be able to 
have these multiple income streams. You need to be able to know how to do that, 
because otherwise you’re just going to be at the beck and call of a company who’s 
just taking you for a ride. So I don’t know, I don’t think the gig economy has like 
100% positive elements to it, but what I’ve just written about is actually taking the 
trend of the gig economy and turning into something more empowering. You’re at the 
heart of it. You’re in control. 
 
Because in one sense, as you say you don’t write journalistically now for that 
£100 a go now, because lots of people are prepared to do that for free. And 
from some who buys that service, why would they pay you £200 when there’s 
some aspiring journalist that will do it for nothing so that he or she can get 
their name known? But I think you’ve flipped on the head by creating 
something out of thin air. Your podcast, which then has attracted not only 
some amazing guests, but has also attracted sponsorship. 
Yes. And also, you know, I didn’t just kind of create a podcast out of thin air and it did 
really well. I think, because I’ve been doing this for so long, like you said, like I had 
the blog, I had my media career, I’ve worked for some really amazing companies – 
all of that really helps. And I think you have to have a reputation for being good at 
something. You have to have integrity. The fact that I’ve worked at Condé Nast, the 
fact I’ve worked for like, huge brands, the fact that I’ve partnered with really big 
brands, and partnering with the Microsoft thing… you know, they do a massive 
background check on you. If I had written even one tweet that was like, offensive or 
just not very professional, they wouldn’t have worked with me. And I think that’s what 
we need to tell young people as well, is be careful of what you’re putting out there. 
Because they could have done a check on me and run through all my tweets, and I 
could have said something really bad in 2008 and I could have not worked with 
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them. And I think that’s what’s quite scary, because things can come out of the 
woodwork years later. So this professionalism when it comes to being online, you 
know, have a private Instagram account with your mates, but if you’re going to really 
want to build a career in the media, and I’m not saying I’m perfect, you have to have 
a bit of a strategy behind it as well. 
 
Because there’s tons of people now where they take a big job, and then the 
media go through with their tweets from 10 years ago, and find something that 
they’ve said – and rightly so, if it’s unpleasant or horrible –  
There’s been a bit of a trend of that recently, hasn’t there?  
 
Very much so, where people… anyone who emerges in public life, someone is 
given the task to basically spend five days reading every tweet they’ve ever 
written in backwards order. And in one sense I think you have some sympathy 
for them, but you also say, “Well, you shouldn’t have tweeted that, then, if 
you’re looking to maybe get a job in the public eye later on.”  
I think that it’s just something to be aware of. I mean, this is the thing, and this ties 
into like big scale problems like the Me Too stuff. These men, who have now been 
called out and are being publicly shamed on social media, they might have 
committed their crime like, 20 years ago when Twitter wasn’t around, so they 
probably thought, “Oh, I’ve got away with that.” And it’s like, “Well, you haven’t, 
actually.” Because now people are coming together and kind of sharing their stories 
across the globe. You know, it’s still new-ish that we have like billions of people 
connected, in like an interconnected mass online. That’s new. I just think that we 
should be telling people, you know, there’s no real course on like, Internet etiquette, 
is there, really? Well, maybe there is, I don’t know, I’m not at university. But I hope 
someone is sitting people down and going, “By the way guys, it’s really kind of crazy 
out there. Just make sure you don’t do anything silly, because if you want a long 
career in the media that might haunt you.” And there’s loads of examples of it at the 
moment, like people saying something racist in a Facebook group and someone 
screenshotting it, and that person probably won’t get a job very easily now, and then 
probably about 17. It’s kind of crazy. 
 
But on the other hand, they shouldn’t be saying racist things. So if someone 
applied for a job with me and we found an offensive tweet from 10 years ago, 
it’s still not particularly nice. But to turn it into a positive, one of the things 
that’s exciting about social media is just how quickly these historic wrongs 
can be put right. If you look at the Me Too movement for example, Ashley Judd 
wrote that blog post and within a week or so Harvey Weinstein had to resign, 
and he’s now facing multiple police investigations. The speed by which some 
of these historic wrongs are being righted or on the way to being put right is 
quite inspiring. 
Yes, it really is. I think it was Frances McDormand who said in one of her speeches 
that the tectonic plates are changing, you know, there’s like such a shift going on. It’s 
weird, because I wonder if, you know, hundreds of years ago people would say, “Oh, 
things are changing,” and then you’re in a change moment and thinking, “Wow, is 
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this going to change things?” And then we might look back and think, “God, yes, that 
did change things.” But you don’t know until you’re out the other side of it. So I hope 
so. 
 
So, last question, then. If you weren’t doing this – whatever ‘this’ is, because 
we’ve discussed that at length, it’s fascinating – but if you weren’t doing this, 
what else would you be doing? Do you ever think, “Wouldn’t it be great to 
work in a nine to five, say, or in a different country, or doing something 
completely different? What would that be? 
I mean, I think there’s definitely this alternate reality, parallel world where I’m doing 
what I’m doing, but I just never quite got to make it my career. I think I would still be 
writing. I think I would still be probably trying to write a novel. I think I might even 
make a podcast with my friends on a weekend. I think I’d always do that. I just think 
that it’s been very… I don’t want to say lucky, because I think that that downplays it, 
because I have worked for it. But I think it’s amazing that I’ve been able to make this 
my career. I don’t know! I really don’t know. Because I am one of those people that 
it’s the only thing I want to do. There was no option. It’s actually really easy, then. I 
have loads of friends that just never really knew what they wanted to do, and they 
still don’t. So I feel very lucky that I just literally always knew I want to be a writer. 
That’s it! 
 
Emma, it’s been a fascinating conversation, thank you.  
Thanks for having me.  
 


